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Executive Summary 

The North American cruise industry rebounded in 2010 from a very challenging year in 

2009. In fact, the industry reached new highs and passed some significant benchmarks for a 

number of operating metrics including, global capacity and passenger carryings. As the U.S. 

economy began its moderate recovery during 2010, the North American cruise industry con-

tinued to outpace the growth of overall economic activity, in general, and the travel and 

tourism industry, specifically.  

During the second half of 2009 real (inflation-adjusted) gross domestic product (GDP) re-

bounded after four consecutive quarters of decline, increasing by 3.3 percent during the last 

two quarters of 2009. During 2010, real GDP continued to increase but growth fluctuated 

from quarter to quarter. For the year of 2010, real GDP increased by 2.9 percent. For the 

same period (2010), real consumer expenditures grew at a much more moderate rate of 1.7 

percent. The growth in spending for discretionary goods and services was even weaker, in-

creasing by only 1.1 percent in 2010. Within discretionary spending, real consumer spending 

for transportation and recreation services during 2010 remained virtually flat. Thus, the 

cruise industry and the entire travel and tourism sector were operating in an economic envi-

ronment that was improved from 2009 but one in which consumers were hesitant to in-

crease their spending particularly for discretionary services. 

While the economic environment was only slowly improving, the growth in capacity of the 

North American cruise industry accelerated during 2010 adding to the challenge of filling 

cruise ships. On a net basis, the North American fleet added nine ships with a combined ca-

pacity of nearly 23,000 lower berths.  As a result, the fleet of the North American cruise industry 

grew to 176 vessels and the lower berth capacity of the industry increased by 8.1 percent to 

307,707 lower berths. The major additions included RCCL's Allure of the Seas (5,400 pax);  

NCL's Norwegian Epic (4,100); Celebrity's Eclipse (2,850); MSC's MSC Magnifica (2,550);  

Costa's Costa Deliziosa (2,260); Holland America's Nieuw Amsterdam (2,106) and Cunard's 

Queen Elizabeth (2,092). 

As indicated in Table ES-1, the net increase in ships and lower berths resulted in an 11.7 

percent increase in the number of available bed days in 2010. Even with the slow growth in 

consumer spending and the increase in capacity, the industry was able to increase passenger 
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carryings by 10.3 percent to 14.8 million.  The average length of a cruise remained virtually 

unchanged at 7.26 days in 2010 while the capacity utilization fell slightly from 104.6 percent 

in 2009 to 103.1 percent in 2010. With the average length of a cruise remaining unchanged, 

purchased global passenger bed days1 increased at a similar rate as passenger carryings, 10.2 

percent versus 10.3 percent. 

Table ES-1 – Global Summary Statistics for the North American Cruise Industry, 2007 - 2010 

 

 Number of ships and lower berths are for CLIA ocean-going vessels only. 

 Bed day figures are for CLIA member lines only. 

Source: Business Research & Economic Advisors and Cruise Lines International Association. 

On the financial front, with strong growth in demand and increased capacity the cruise in-

dustry experienced an 8.9 percent increase in gross revenues to $24 billion in 2010. Revenues 

per passenger declined by 1.3 percent to $1,620 while revenues per passenger day fell by 1.2 

percent to $223. These rates of decline are well below the double digit declines in 2009 and 

are the result of slight declines in both cruise fares and onboard revenues on a per passenger 

basis. 

Cruise passenger embarkations at U.S. ports rebounded in 2010 after two successive years of 

decline. Embarkations increased by 8.9 percent in 2010 and rose to 9.7 million, a new high 

for U.S. ports. The growth in embarkations at U.S. ports lagged behind the growth in global 

passenger carryings for two primary reasons. First, the cruise industry continued its expan-

sion in Europe with deployed capacity in the Mediterranean increasing by 5.7 percent and by 

3.3 percent in the rest of Europe. Second, deployed capacity contracted in Alaska (-13.2%), 

Hawaii (-4.8%) and Mexico West (-10.5%) having a significant impact on California ports. 

As a result, the embarkations at U.S. ports continued to experience a decline in its share of 

                                                 
1 Passenger bed days are the number of days that all berths were occupied the calendar year. For exam-
ple, a single passenger on a 7-day cruise represents one passenger carrying and 7 passenger bed days. 
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global passenger carryings falling from 66 percent in 2009 to 65 percent in 2010 (see Table 

ES-2).  

Table ES-2 – Operating Statistics of the North American Cruise Industry in the United States, 
2007 – 2010 

 

Source: Business Research & Economic Advisors and Cruise Lines International Association 

The growth rate of U.S. resident cruise passengers peaked in 2004 at 13.9 percent and then 

followed a downward trend through 2007 and finally turned negative during 2008. In 2009 

the number of U.S. resident cruise passengers increased by 1.5 percent offsetting most of the 

decline experienced during 2008. In 2010 the growth rate of U.S. resident cruise passengers 

increased to 6.3 percent. This was the highest growth since 2005 and marked the first time 

that U.S. resident cruise passengers reach the 10 million mark.  

Similarly, the growth in spending by the industry and its passengers in the United States also 

increased, rising by 5.0 percent to $18 billion in 2010. This increase partially offset the loss in 

2009, but the 2010 figure was still lower than U.S.-based spending in 2007 (see Table ES-2). 

The $14.6 billion in expenditures by the cruise lines for wages, taxes and goods and services 

accounted for 81 percent of the direct spending and was a 5.5 percent increase from 2009. 

Cruise lines' direct expenditures for goods and services (including capital equipment) in-

creased by 5.8 percent while payments for wages and taxes made by the cruise lines in the 

United States increased by 2.6 percent. 

The $3.4 billion in passenger and crew spending for transportation, accommodations, food 

and other retail accounted for the remaining 19 percent and increased by 3.1 percent from 

2009. This followed two consecutive years in which passenger and crew spending declined. 

Spending by embarking passengers rose by nearly 10.0%, expenditures made by intransit passen-

gers declined by 7.4% and crew spending increased by 7.2%. A significant portion of the decline 
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in intransit passenger spending is the direct result of the decline in cruise calls in Hawaii and 

Alaska. 

The major characteristics of the cruise industry’s activity during 2010 are as follows: 

 By year-end 2010, the cruise industry’s fleet showed a net increase of nine vessels 
to 176 ships with a combined capacity of 307,707 lower berths (see Table ES-1).  

 During 2010, the industry carried an estimated 14.8 million passengers on cruises 
around the globe. This represented a 10.3 percent increase from the previous 
year. 

 Data published by Cruise Lines International Association (CLIA) shows that an 
estimated 10 million U.S. residents took cruise vacations throughout the world 
and accounted for 67 percent of the industry’s global passengers. This was the 
first year in which U.S.-resident cruisers reached the 10 million mark. 

 An estimated 9.7 million cruise passengers embarked on their cruises at U.S. 
ports during 2010, accounting for 65 percent of global embarkations and repre-
sented an 8.9 percent increase from 2009. Florida, whose ports handled approx-
imately 5.8 million embarkations, accounted for 60 percent of all U.S. cruise em-
barkations, an increase of 1 percentage point from 2009. 

 The cruise lines and their passengers and crew directly spent $18 billion on goods 
and services in the United States, a 5.0 percent increase from 2009. The cruise 
lines spent $14.6 billion while passengers and crew spent $3.4 billion. 

Figure ES-1 – U.S. Embarkations by Port, 2009 and 2010 
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The Contribution of the North American Cruise Industry to the U.S. Economy 

As discussed above, 2010 was a year in which the North American cruise experienced a re-

bound in cruise activity after a significant downturn in 2009.  As indicated in Table ES-3, 

passenger embarkations at U.S. ports increased by 8.9 percent in 2010 to 9.7 million. This is 

an all-time high for passenger embarkations at U.S. ports. The growth in U.S. embarkations 

had been steadily declining since 2004 and this was the largest annual increase since 2004. 

The decline in the growth of embarkations in the U.S. had also resulted in a reduction in the 

rate of growth in passenger and cruise line spending. After increasing by 9.0 percent in 2006, 

the growth in direct cruise industry expenditures in the U.S. slowed to 6.0 percent in 2007 

and 2.1 percent in 2008 and then declined by 10.1 percent in 2009. The 5.0 percent growth 

in direct cruise industry expenditures during 2010 was the largest increase since 2007. 

Table ES-3 – Economic Contribution of the North American Cruise Industry, 2007 - 2010 

 

* Includes wages and salaries paid to U.S. employees of the cruise lines 
Source: Business Research & Economic Advisors and Cruise Lines International Association 

The expenditures by the cruise lines and their passengers and crew generated employment, 

income and other economic benefits throughout the U.S. economy. These economic bene-

fits of the North American cruise industry arise from five principal sources:  

 spending by cruise passengers and crew for goods and services associated 
with their cruise, including travel between their places of residence and the 
ports of embarkation and pre- and post-cruise vacation spending;  

 the shoreside staffing by the cruise lines for their headquarters, marketing 
and tour operations; 

 expenditures by the cruise lines for goods and services necessary for cruise 
operations, including food and beverages, fuel, hotel supplies and equipment, 
navigation and communication equipment and so forth;  
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 spending by the cruise lines for port services at U.S. ports-of-embarkation 
and ports-of-call; and 

 expenditures by cruise lines for the maintenance and repair of vessels at U.S. 
shipyards, as well as capital expenditures for port terminals, office facilities 
and other capital equipment. 

The total contribution of the cruise industry to the U.S. economy is the sum of the direct 

and indirect economic impacts. The direct impacts consist of the expenditures made by the 

cruise lines and their crew and passengers during the course of providing or taking cruises. 

These include cruise line expenditures for headquarters operations, food and beverages pro-

vided onboard cruise ships and business services such as advertising and marketing. Addi-

tionally, cruise passengers and crew purchase a variety of goods and services including cloth-

ing, shore excursions and lodging as part of their cruise vacation or as part of a pre- or post-

cruise stay. These types of expenditures are included in the direct cruise industry expendi-

tures. 

The expenditures of cruise line vendors and those businesses that provide the goods and 

services to passengers and crew generate the indirect impacts. For example, food processors 

must purchase raw foodstuffs for processing; utility services, such as electricity and water, to 

run equipment and process raw materials; transportation services to deliver finished prod-

ucts to the cruise lines or wholesalers; and insurance for property and employees. 

The major economic impacts of the cruise industry during 2010 as shown in Table ES-3 
were as follows: 

 Cruise passenger embarkations at U.S. ports increased by 8.9 percent during 
2010 and totaled 9.7 million. 

 The $18 billion in direct spending by the cruise lines and their passengers 
and crew was a 5.0 percent increase from 2009 and generated 140,359 direct 
jobs paying $5.84 billion in wages and salaries. 

 The industry spent $9.1 billion in the core cruise travel sector, primarily 
transportation services and passenger and crew spending. This spending 
generated 100,329 jobs and wage income of $3.8 billion. (see Table ES-4) 

 The cruise lines directly employed an estimated 25,800 U.S. residents as 
shore-side staff and crew members, and paid them wage income of $1.1 bil-
lion. 
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 Cruise passengers and crew spent $1.6 billion in non-transportation expendi-
tures creating an estimated 20,113 jobs in the retail trade, restaurant and 
lodging industries. These jobs generated $465 million in wage income. 

 Cruise lines spent another $8.9 billion for goods and services from suppliers 
in the United States in support of their global cruise operations. This spend-
ing created an estimated 40,029 jobs in virtually all industries and generated 
$2.02 billion in wage income. 

 Including the indirect economic impacts, the spending of the cruise lines and 
their crew and passengers was responsible for the generation of $37.85 bil-
lion in gross output in the United States, a 7.8 percent increase from 2009. 
This, in turn, generated 329,943 jobs throughout the country paying a total 
of $15.24 billion in wages and salaries (see Table ES-5). 

Table ES-4 –Direct Economic Contribution of the North American Cruise Industry in 2010 

 

Source: Business Research & Economic Advisors. 

These total economic impacts affected virtually every industry in the United States. Over 60 

percent of the $37.85 billion in total gross output and 40 percent of the 329,943 jobs gener-
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ated by the direct and indirect impacts of the cruise industry affected seven industry groups 

as follows:  

 Nondurable Goods Manufacturing $5.1 Billion in Output 11,203 Jobs  

 Professional & Technical Services2 $4.7 Billion in Output 39,312 Jobs 

 Durable Goods Manufacturing $3.9 Billion in Output 16,225 Jobs  

 Travel Services3  $3.6 Billion in Output 38,403 Jobs 

 Financial Services4  $2.2 Billion in Output 10,000 Jobs  

 Airline Transportation $2.0 Billion in Output 10,460 Jobs  

 Wholesale Trade $1.7 Billion in Output 13,583 Jobs 

Table ES-5 –Total Economic Contribution of the North American Cruise Industry in 2010 

 

Source: Business Research & Economic Advisors. 

                                                 
2 Includes such services as legal services, advertising, management consulting, engineering and architec-
tural services and computer consulting services. 
3 Includes travel agents, ground transportation services and US-based shore excursions. 
4 Includes banking, investment and insurance services. 
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2000 – 2010: A Decade of Growth and Diversification 

In 2000 the fleet of the North American cruise industry stood at 111 vessels with a capacity 

of 165,381 lower berths. By 2010, the fleet had increased by nearly 60% to 176 vessels (see 

Figure ES-2). Over the same period the capacity increased by 86 percent to 307,707 lower 

berths. The higher growth in capacity reflects the continual increase in the size of new cruise 

ships. As a result, the average size of a cruise ship increased from 1,490 lower berths in 2000 

to 1,705 in 2010. With the increase in capacity passenger carryings also expanded, increasing 

by 85 percent from 8.0 million in 2000 to 14.8 million in 2010. 

Figure ES-2 – Lower Berth Capacity and Passenger Carryings of the N.A. Cruise Industry, 2000 - 2010 
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Source: CLIA 

 

Along with the growth in passenger carryings, the gross global revenues of the North Amer-

ican increased from an estimated $12.5 billion in 2000 to $24 billion in 2010, a growth rate of 

92 percent (see Figure ES -3). Thus average revenue per passenger has increased from 

$1,561 to $1,620 over the ten-year period. However, this figure actually peaked in 2008 at 

$1,940 and then fell in 2009 to $1,641 in 2009 as a result of the impacts of the global reces-

sion. 

To support its cruises, the industry buys goods and services, such as food and beverages, 

hotel supplies and equipment to name a few, from businesses throughout the globe. Since 

the vast majority of the industry’s cruises are in North American, purchases from U.S. busi-
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nesses account most of these expenditures. In 2000, U.S. businesses received an estimated 

$10.3 billion, 82 percent of global revenues. These expenditures increased by 75 percent to 

$18 billion by 2010, 75 percent of global revenues. The decline in share reflects the globaliza-

tion of the industry and the growing diversification of the industry’s supply chain. As evi-

dence of this, CLIA has reported that the share of global passengers sourced from North 

America by the North American cruise industry has fallen from 90.7 percent in 2000 to 72.8 

percent in 2010. In addition, the bed day capacity of North American cruise industry de-

ployed in Europe accounted for approximately 19 percent of the industry’s global capacity in 

2000. By 2010 this share had increased to 26.5 percent. 

Figure ES-3 – Global Revenues and U.S. Expenditures of the N.A. Cruise Industry, 2000 - 2010 
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Source: Business Research & Economic Advisors  

As the direct expenditures of the North America cruise industry with U.S. businesses has 

grown over the past decade so has the industry's economic impact on the U.S. economy. As 

discussed previously the total economic impacts are the sum of the direct, indirect and in-

duced impacts that result from the direct expenditures. As shown in Figure ES-4, the total 

impact on cruise-induced total output peaked in 2008 at $40.2 billion. The impact declined 

by 12.7 percent in 2009 due to the global recession and then partially recovered in 2010. 

Nonetheless, over the past decade the total output that has resulted from cruise-related 

spending in the U.S. has risen from $16.6 billion in 2000 to $37.9 billion in 2010, an increase 
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of 128 percent or an average annual increase of 8.6 percent.5 The total employment impact 

of the cruise industry also steadily increased from just over 257,000 jobs in 2000 to just un-

der 330,000 in 2010, an increase of 28.4 percent. 

Figure ES-4 – Total Economic Impact of the N.A. Cruise Industry, 2000 - 2010 
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Source: Business Research & Economic Advisors  

To put these figures in perspective we have compared the growth in the cruise industry im-

pacts to growth in the overall economy and the travel and tourism (T&T) sector. Through-

out the current decade the cruise industry has outperformed the national economy and the 

T&T sector. As shown in Figure ES-5, since 2000 the growth in the cruise industry's direct 

expenditures has exceeded the growth in national personal consumption expenditures and 

direct output of the T&T sector. By 2008, annual direct expenditures of the cruise industry 

had increased by 85 percent, approximately double the 48 percent increase in annual per-

sonal consumption expenditures and the 40 percent increase annual direct output of the 

T&T sector. Even with the 10.1 percent decline of direct spending by the cruise industry in 

2009, the cumulative growth in these direct expenditures through 2010, nearly 75 percent, 

was still 45 percent higher than the cumulative growth in personal consumption expendi-

tures, 51.5 percent and 73 percent higher than the cumulative increase in direct T&T out-

put, just over 48 percent. 

                                                 
5 These figures are not adjusted for inflation. Using the implicit deflator for personal consumption of ser-
vices the average annual growth in inflation-adjusted direct cruise expenditures is 5.7 percent. 
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Figure ES-5 – Direct Cruise Industry Expenditures Compared to Other Economic Indicators, 
Index 2000 = 100 

147.9

146.4

151.5

146.0
133.3

143.2

185.1

166.5

174.9

90.0 

100.0 

110.0 

120.0 

130.0 

140.0 

150.0 

160.0 

170.0 

180.0 

190.0 

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

Personal Consumption Expenditures Direct T&T Output Direct Cruise Expenditures
 

Source: Business Research & Economic Advisors and the Bureau of Economic Analysis. 

Focusing on just the cruise industry and the T&T sector over the past decade, the growth in 

direct cruise industry expenditures exceeded the growth in the overall T&T expenditures and 

each of the subsectors. As shown in Figure ES-6, the 5.7 percent increase in direct cruise 

industry expenditures over the ten-year period was more than 50 percent higher than the 3.7 

percent increase in direct T&T direct tourism output. The growth in direct cruise industry 

expenditures also exceeded the 10-year growth in T&T output for lodging, air transportation 

and spending at restaurants and bars.  

Figure ES-6 – Annual Percentage Change in Components of Travel & Tourism and Direct Cruise 
Expenditures, 2000 - 2010 
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Source: Business Research & Economic Advisors and the Bureau of Economic Analysis. 
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Finally, the total economic impacts of the cruise industry have also grown significantly faster 

than overall economic activity and the total economic impacts of the T&T sector. By 2008, 

the total output impact of the cruise industry had more than doubled since 2000 while na-

tional GDP had only increased by 44 percent and T&T total output by 40 percent. Even 

though the 12.8 percent decline in the total output impact of the cruise industry in 2009 was 

higher than the 1.7 percent decline in GDP and the 8.5 percent decline T&T output, the 

cumulative growth of the cruise industry's output impact through 2010 was still more than 

50 percent higher than the cumulative growth of GDP and 65 percent higher than the cumu-

lative growth of the T&T sector. 

Figure ES-7 – Total Output Impact of the Cruise Industry Compared to Other Economic Indica-
tors, Index 2000 = 100 
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Source: Business Research & Economic Advisors and the Bureau of Economic Analysis. 
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The Contribution of the North American Cruise Industry to Individual 

State Economies 

The economic impact of the North American cruise industry spread into every state econo-

my. Cruise passengers came from every state and the cruise lines made purchases in support 

of their operations in just about every state. The principal location factors that influenced the 

economic impacts by state were: 

 cruise lines headquarters and other facilities,  

 ports-of-embarkation and ports-of-call, 

 place of residence of cruise passengers, and 

 place of business of cruise industry vendors. 

As discussed above, 9.7 million cruise passengers embarked on their cruises from U.S. ports 

in 2010. As indicated in Table ES-6, the top fifteen U.S. cruise ports accounted for 91 per-

cent of 2010 embarkations. This represented a decrease of 1.5 percentage points from 92.2 

percent in 2009 to 90.7 percent in 2010.  

Table ES-6 – U.S. Embarkations by Port, 2007 - 2010 

2007 2008 2009 2010

Miami 1,893,000         2,109,000         2,055,000         2,166,000         1.4% 11.4% -2.6% 5.4%

Port Canaveral 1,298,000         1,226,000         1,195,000         1,289,000         -7.0% -5.5% -2.5% 7.9%

Port Everglades 1,289,000         1,293,000         1,422,000         1,758,000         12.6% 0.3% 10.0% 23.6%

Los Angeles 581,000            599,000            400,000            366,000            -1.9% 3.1% -33.2% -8.5%

New York 537,000            524,000            420,000            553,000            4.9% -2.4% -19.8% 31.7%

San Diego 341,000            397,000            401,000            243,000            89.4% 16.4% 1.0% -39.4%

Galveston 523,000            377,000            395,000            435,000            -15.2% -27.9% 4.8% 10.1%

Seattle 386,000            435,000            418,000            464,000            1.0% 12.7% -3.9% 11.0%

Honolulu 382,000            157,000            121,000            123,000            20.1% -58.9% -22.9% 1.7%

Long Beach 370,000            365,000            412,000            414,000            -2.1% -1.4% 12.9% 0.5%

Tampa 367,000            382,000            397,000            397,000            -19.7% 4.1% 3.9% 0.0%

Alaska 189,000            185,000            181,000            128,000            6.2% -2.1% -2.2% -29.3%

New Orleans 258,000            179,000            235,000            260,000            258.3% -30.6% 31.3% 10.6%

Cape Liberty 139,000            160,000            156,000            196,000            -13.1% 15.1% -2.5% 25.6%

Mobile 130,000            146,000            132,000            183,000            31.3% 12.3% -9.6% 38.6%

All Other Ports 501,000            424,000            564,000            719,000            -22.8% -15.4% 33.0% 27.5%

United States 9,184,000         8,958,000         8,904,000         9,694,000         2.0% -2.5% -0.6% 8.9%

Top 15 Ports 8,553,000         8,388,000         8,208,000         8,792,000         3.6% -1.9% -2.1% 7.1%

     Share of the U.S. 93.1% 93.6% 92.2% 90.7%

Florida Ports 4,977,000         5,110,000         5,257,000         5,784,000         -0.3% 2.7% 2.9% 10.0%

     Share of the U.S. 54.2% 57.0% 59.0% 59.7%

Growth
Port 2007 201020092008

 

Source: U.S. Cruise Ports and MARAD, U.S. Department of Transportation 

Florida remains the center of cruising in the United States, accounting for 60 percent of all 

U.S. embarkations. Passenger embarkations in Florida increased by 527,000 in 2010. With 

the deployment of the Oasis of the Seas for all of 2010, Port Everglades accounted for nearly 
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two-thirds of the increase in passenger embarkations at Florida ports. California’s ports (Los 

Angeles, Long Beach, San Diego, and San Francisco) boarded 1.06 million passengers for 

their cruises, or 11 percent of all U.S. cruise embarkations, a decline of 16 percent from 

2009. This was the second consecutive year in which embarkations fell at California ports. 

This is primarily the result of a reduction in the capacity deployed for the Mexico West 

cruise market which has impacted both San Diego and Los Angeles. 

The major economic impacts of the cruise industry by state during 2010 as shown in Table 

ES-7 were as follows: 

 The economic impacts were concentrated in 10 states. These states account-
ed for 78 percent of the cruise industry’s direct purchases in the United 
States and 80 percent of the total employment and income impacts.  

 Total cruise passenger and crew visits to Florida totaled 8.7 million in 2010, 
a 14.5 percent increase from 2009. Combined, passengers, crew and cruise 
lines directly spent $6.3 billion in the state in direct spending, accounting for 
35 percent of the industry’s direct expenditures. This spending generated 
123,255 jobs paying $5.4 billion in income. In addition, the state of Florida, 
the home of corporate or administrative offices for most of the cruise lines, 
accounted for more than half of the cruise lines’ U.S.-based employment 
during 2010. 

 California, like Florida, hosts both cruise line headquarters and ports-of-
embarkation. During 2010, cruise passenger and crew visits totaled 1.2 mil-
lion, a 25 percent decline from 2009. With 10 percent of the industry’s direct 
expenditures, California businesses received $1.8 billion in direct industry 
spending which in turn generated 41,697 jobs paying nearly $2.2 billion in 
wage income. 

 An estimated 825,000 passengers and crew visited New York during 2010, a 
32 percent increase from 2009. New York accounted for 6.7 percent of the 
industry’s direct expenditures with $1.2 billion in direct spending. These ex-
penditures generated an estimated 14,833 jobs paying $822 million in in-
come. As a result of the strong growth in passenger and crew visits and di-
rect expenditures, New York's ranking rose from 4th in 2009 to 3rd in 2010. 

 An estimated 635,000 passengers and crew visited Texas during 2010, a 
31percent increase from 2009. With just over $1.1 billion in direct spending 
and 16,457 jobs paying $828 million in income, Texas accounted for 6.3 per-
cent of the industry’s direct expenditures.  

 Alaska benefits from the cruise industry primarily as a destination market. 
During 2010, the cruise industry produced 4.7 million passenger and crew 
visits to Alaska destinations a 10 percent decrease from 2009. The state pri-
marily benefits from cruise passenger spending for shore excursions, pre- 
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and post-cruise stays, food and beverages and general retail. Because of this 
spending, Alaska accounted for 5.2 percent of the industry’s direct spending 
with $930 million in expenditures generating 21,305 full- and part-time jobs 
paying $850 million in wage income. As a result of the 10 percent decline in 
passenger and crew visits during 2010, direct expenditures declined by 9 per-
cent and the employment and wage impacts fell by 6 percent. 

Table ES-8 – Total Economic Impact of the North American Cruise Industry by State, 2010  

 

 The state of Washington is the location of cruise industry administrative fa-
cilities and a port-of-embarkation in Seattle. During 2010 an estimated 
676,000 passengers and crew visited Seattle, a 5.8 percent increase over 
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2009. With $676 million in direct spending and 17,326 jobs paying $787 mil-
lion in income, Washington accounted for more than five percent of the in-
dustry’s national economic impact.  

 While Georgia has no direct cruise operations, it is a major source market 
for cruise passengers, making it a net exporter of cruise passengers, and also 
supports the industry with a wide range of goods and services. As a result of 
the activity of the cruise industry, Georgia businesses received $605 million, 
or 3.4 percent of the direct expenditures generated by the cruise industry in 
the United States. These direct expenditures generated total economic im-
pacts of 9,501 jobs and $452 million in income throughout the Georgia 
economy during 2010. 

 The cruise port in Massachusetts is both a port-of-embarkation and a port-
of-call for cruises to Canada and Bermuda. An estimated 332,000 passengers 
and crew visited Massachusetts during 2010, a 19 percent increase from 
2009. Massachusetts accounted for 2.7 percent of the industry’s direct ex-
penditures with $492 million in direct spending. These expenditures generat-
ed an estimated 7,521 jobs paying $429 million in income.  

 The impacts in the remaining states were primarily generated by cruise pas-
senger spending for air travel and cruise line purchases from vendors located 
in each of the states. 
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Section I: Impact of the North American Cruise Industry on the 

U.S. Economy in 2009 

Over the past several years, we have noted the decline in the growth of passenger embarka-

tions at U.S. ports. During 2007, the 9.2 million U.S. embarkations accounted for just over 

73 percent of the industry’s global embarkations. Passenger embarkations at all North Amer-

ican ports declined by 2.8% from 10.2 million in 2007 to 9.91 million in 2008 and then by 

0.5% in 2009 to 9.86 million. As shown in Table 1, this decline was reversed in 2010. Pas-

senger embarkations at all North American ports increased by 6.6 percent in 2010 and in-

creased to 10.5 million. 

Table 1 – Global Embarkations of the North American Cruise Industry, 2007 - 2010 

 

Source: Port Authorities, MARAD and Business Research and Economic Advisors 

The decline in North America embarkations during 2008 and 2009 was more than offset by 

the 31 percent increase in passenger embarkations in the Rest of the World in 2008 and the 

16 percent increase in 2009. In 2010, the growth in embarkations in the Rest of the World 

continued to outpace the growth in North America with an increase of 19 percent. As a re-
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sult, global embarkations of the North American cruise industry rose by 9.9 percent in 2010 

and totaled 14.78 million.  

Within the United States there were some fairly significant shifts in passenger embarkations. 

Passenger embarkations in Florida increased by 527,000 in 2010, an increase of 10% from 

2009. With the deployment of the Oasis of the Seas for all of 2010 and the Allure of the Seas in 

November, Port Everglades accounted for nearly two-thirds of the increase in passenger 

embarkations at Florida ports. Miami added 111,000 and Port Canaveral added 94,000 pas-

senger embarkations. Elsewhere in Florida, embarkations remained unchanged in Tampa 

and declined by 14,000 in Jacksonville. As a result of the gains at state's three largest ports, 

Florida saw its share of U.S. embarkations increase from 59 percent in 2009 to nearly 60 

percent in 2010. 

Figure 1 - Distribution of Global Embarkations - 2010 
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Source: Port Authorities, MARAD and Business Research and Economic Advisors 

California ports experienced a 16 percent decline in 2010. This was on the heels of a 12 per-

cent decline in passenger embarkations in 2009. Over the two-year period, embarkations at 

California's ports have fallen by 372,000 and the state's share of U.S. passenger embarkations 

has fallen from 16 percent in 2008 to 12 percent in 2010. During 2010, 1.06 million passen-

gers boarded cruises at California ports, down from 1.27 million in 2009. San Diego with a 

39 percent decline lost 158,000 passenger embarkations. Another 34,000 passenger embarka-
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tions were lost in Los Angles, an 8.5 percent loss. In San Francisco, passenger embarkations 

declined by nearly 23 percent and an absolute decline of 12,000 passenger boardings. Long 

Beach was the relative bright spot in the state with an increase of 0.5 percent, or 2,000 pas-

sengers. As indicated in Table 2, the decline in passenger embarkations in California is di-

rectly attributable to the decline deployed capacity in the Alaska (-13.1%) and the Mexico 

West (-10.5%) cruise markets. 

After declining by nearly 20 percent in 2009, passenger embarkations at New York’s two 

cruise terminals increased by nearly 32 percent to a new high of 553,000 passengers. As a 

result, New York’s share of U.S. embarkations rose to 5.7 percent in 2010 from 4.7 percent 

in 2009. The strong growth in passenger embarkations in New York is the result of increased 

capacity deployment for the Canada/New England (2.5%), Transatlantic (5.1%) and the 

Bermuda (18.9%) markets. 

The remaining U.S. ports, accounted for a combined 23.6 percent of U.S. embarkations in 

2010 up from 22 percent in 2009. Passenger embarkations at these ports totaled 2.29 million 

which represented a 16.9 percent increase from 2009. However, there were considerable dif-

ferences in growth among these ports. Mobile (38%), Cape Liberty, NJ (26%) and Baltimore 

(24%) experienced significant growth while passenger embarkations fell to zero in Philadel-

phia and declined by 29 percent in Alaska. 

The remaining ports in North America, primarily Vancouver and San Juan, handled 820,600 

cruise passengers in 2010, a decline of 14 percent from 2009.  Vancouver experienced a 36 

percent decrease in passenger embarkations while San Juan experienced a 3 percent increase 

in passenger embarkations. This was the first year that passenger embarkations in San Juan 

increased since 2005. 

Embarkations in the rest of the world, primarily Europe and the Mediterranean, totaled 4.26 

million during 2010, a 19 percent increase from 2009, and accounted for 28.8 percent of 

global embarkations, up from 26.6 percent in 2009 and 23.8 percent in 2008. As noted earli-

er, the North American cruise industry is rapidly expanding its deployment in Europe and 

the Mediterranean, especially during the Caribbean low (summer) season. 
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As indicated in Table 2, the increase in the share of the global capacity deployed in the Car-

ibbean and the Bahamas rose from 37 percent in 2009 to 41.3 percent in 2010 for annual 

growth of 21 percent. This was the first increased in deployed capacity in these two markets 

since 2006. This expansion was the primary reason for the increased passenger embarkations 

among Florida ports. 

Elsewhere the combined capacity in the in the Mexico West, Hawaii and Alaska markets de-

clined from 14.8 percent in 2008 to 12.2 percent in 2010. This was the third consecutive year 

in which the combined capacity in these three markets fell. During 2010, capacity declined in 

each of the markets, while the decline in Hawaii capacity was the main driver in 2008 and 

2009. 

Table 2 – Destination Bed Day Capacity of the North American Cruise Industry, 2005 – 2010 
    Millions of Bed Days 

 

Source: CLIA 

At the same time, the capacity in Europe and All Other markets rose by 4.9 percent and 3.4 

percent, respectively. Europe’s market share had steadily increased from 19.8 percent in 2005 
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to 27.3 percent in 2009. With slightly slower growth in 2010, Europe's share of global ca-

pacity fell to 26.5 percent. 

As shown in Table 3, just over 10 million, or 67.6 percent of the global cruise passengers, 

resided in the United States during 2010. This represented a 6.2 percent increase from 2009. 

The number of passengers sourced from a region increased in six of the nine regions and 

declined in the remaining three. Of the nine regions, only the South Atlantic region experi-

enced double-digit growth. Five regions (New England, Middle Atlantic, East South Central, 

West South Central and the Mountain) experienced single-digit gains of between 4.7 percent 

and 7.1 percent. The three remaining regions (East North Central, West North Central and 

the Pacific) experienced single-digit losses during 2010.  

Table 3 – U.S. Cruise Passengers by Place of Residence, 2007 – 20106 

 

Source: Cruise Lines International Association 

As shown in Figure 2, the South Atlantic region is the single largest source market for cruise 

passengers, accounting for 37 percent of all U.S.-resident passengers. After experiencing a 

1.6 percent increase in 2009, cruise passengers sourced from this market increased by nearly 

                                                 
6 The definitions of the nine census divisions are as follows: 
New England: Connecticut, Maine, Massachusetts, New Hampshire, Vermont and Rhode Island 
Middle Atlantic: New Jersey, New York and Pennsylvania 
South Atlantic: Delaware, District of Columbia, Florida, Georgia, Maryland, North Carolina, South Carolina, 
Virginia and West Virginia 
East North Central: Illinois, Indiana, Michigan, Ohio and Wisconsin 
East South Central: Alabama, Kentucky, Mississippi and Tennessee 
West North Central: Iowa, Kansas, Minnesota, Missouri, Nebraska, North Dakota and South Dakota 
West South Central: Arkansas, Louisiana, Oklahoma and Texas 
Mountain: Arizona, Colorado, Idaho, Montana, Nevada, New Mexico, Utah and Wyoming 
Pacific: Alaska, California, Hawaii, Oregon and Washington. 
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14 percent to 3.7 million. The increase in of 442,500 sourced passengers from this region 

accounted for 75 percent of the net increase in U.S. resident cruise passengers. 

Among the five regions of the country (New England, Middle Atlantic, East South Central, 

West South Central and the Mountain) which experienced single-digit growth during 2010, 

there was a combined growth of 5.5 percent in passengers sourced from these markets 

which represented an absolute gain of 213,000 passengers in 2010. This was 37 percent of 

the increase in U.S. resident cruise passengers. Just over 50 percent of the increase came 

from the West South Central and Mountain regions.  

Figure 2 – Distribution of U.S. Cruise Passengers by Place of Residence - 2010 
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Source: Cruise Lines International Association 

The remaining three regions experienced a decline in sourced passengers during 2010. The 

East North Central, West North Central and Pacific regions lost a combined total of 68,800 

cruise passengers. The loss was concentrated in the Pacific region which accounted for near-

ly 90 percent of the loss in passengers from the three regions. The Pacific region is the se-

cond largest source market among the nine regions, accounting for 13 percent of U.S.-

resident cruise passengers. 
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Even though the U.S.’s share of global passengers is declining on a year-over-year basis, it is 

the dominant source of cruise passengers for the North American fleet, accounting for 67 

percent of all passengers. Also, 2010 was the first year in which passengers sourced from the 

United States reached the 10 million mark. U.S. passengers come from all regions of the 

country with passenger growth reflecting both the changing deployment strategy of the 

cruise industry and the underlying population growth in each region. The number of cruise 

passengers that reside in the United States is greater than the number of cruise passenger 

embarkations from U.S. ports. Consequently, U.S.-resident cruise passengers also provide an 

economic stimulus to embarkation ports outside the United States. Finally, with over 10 mil-

lion cruise embarkations from U.S. ports in 2010, the North American cruise industry is a 

source of significant economic activity in the U.S. economy. In fact, the U.S. economy is the 

recipient of the majority of the industry’s global economic impact. Our analysis of the indus-

try’s operating and administrative expenses shows that nearly 70 percent of the industry’s 

non-wage expenditures are made with U.S.-based businesses. 
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Spending in the U.S. Economy Generated by the Cruise Industry 

Business Research and Economic Advisors (BREA) conducted a survey of the member 

cruise lines of the Cruise Lines International Association (CLIA) that provides the basis for 

our estimates of the industry’s 2010 expenditures for the operating and administrative ex-

pense categories outlined in Table 4. These data were collected for global payments and 

payments made to U.S. businesses. Surveys were returned by 13 cruise lines. These cruise 

lines were: Carnival Cruise Lines, Celebrity Cruises, Costa Cruise Lines, Crystal Cruises, Dis-

ney Cruise Line, Paul Gauguin Cruises, Holland America Line, Norwegian Cruise Line, Pres-

tige Cruise Holdings (Oceania and Regent Seven Seas), Princess Cruises, and Royal Caribbe-

an International and Seabourn Cruise Line. 

Combined, these cruise lines accounted for approximately 90 percent of the industry’s gross 

revenues and 95 percent of its passengers.   

Table 4 – Operating and Administrative Expense Categories 

 

Source: Business Research and Economic Advisors 

In addition to the aggregate revenue and expense data, more detailed data on vendor pur-

chases in 2010 were obtained from a smaller group of cruise lines. Vendor-specific data were 

obtained from the following cruise lines: Carnival Cruise Lines, Royal Caribbean Interna-

tional, Celebrity Cruises, Holland America Line, Princess Cruises and Seabourn Cruise Line. 

These six cruise lines accounted for approximately 85 percent of the industry’s non-wage 
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U.S. operating and administrative expenses. These data were then aggregated by industry 

group and state and used to estimate total cruise industry expenditures by industry. These 

detailed expenditures totaled $5.8 billion and accounted for about 60 percent of the estimat-

ed $10.1 billion that the North American cruise lines spent with U.S. businesses (excludes 

travel agent commissions). The vendor purchases were aggregated into 95 industry sectors 

consistent with the 2009 U.S. input/output accounts.  

The economic benefits that accrue to the U.S. economy arise from five principal sources: 

 spending by cruise passengers and crew for goods and services associated 
with their cruise, including travel to the port of embarkation and pre- and 
post-cruise vacation spending, onshore tour excursions, food and beverages 
and other retail; 

 expenditures by the cruise lines for goods and services necessary for cruise 
operations, including food and beverages, fuel, vessel maintenance and re-
pair, ship’s supplies and so forth; 

 spending by the cruise lines for port services at U.S. ports-of-embarkation 
and ports-of-call; 

 the shore-side staffing by the cruise lines for their headquarters and market-
ing operations; and 

 capital expenditures for facilities constructed in the U.S., including port ter-
minals, office facilities, and other capital equipment. 

As shown in Table 5, the cruise industry spent an estimated $11.5 billion for goods and ser-

vices with U.S. businesses during 2010. This represents a 4.4 percent increase from similar 

expenditures in 2009. This followed a 10.6 percent decline in 2009 and so this spending was 

still 6.7 percent lower than the 2008 peak of $12.4 billion. Excluding wages and salaries of its 

employees, the North American cruise industry spent approximately 75 percent of its global 

operating and administrative expenses with U.S. businesses. 

Cruise passengers and crew added $3.4 billion in spending with U.S. businesses. Approxi-

mately 40 percent of these expenditures represented airfares that were directly purchased by 

passengers. Of the remaining passenger and crew expenditures, 25 percent were spent on 

food and beverages and lodging. Entertainment, local transit, retail purchases and sightseeing 
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accounted for the remaining expenditures. Passenger expenditures, excluding airfares, were 

made at the U.S. ports-of-embarkation and ports-of-call. 

Table 5 – U.S. Expenditures ($ Billions) of the North American Cruise Industry, 2007 – 2010 

 

Source: Business Research and Economic Advisors 

Estimated passenger and crew spending for 2010 was just over 3 percent higher than the 

2009 estimates and followed two consecutive years of decline. The increase in passenger and 

crew spending was driven primarily by the increase in passenger embarkations at U.S. ports, 

especially in Florida and the East Coast ports which all showed strong growth in passenger 

embarkations. Spending by embarking passengers rose by nearly 10.0%, expenditures made by 

intransit passengers declined by 7.4% and crew spending increased by 7.2%. A significant portion 

of the decline in intransit passenger spending is the direct result of the decline in cruise calls in 

Hawaii and Alaska. 

The North American cruise lines spent an estimated $1.9 billion for capital expenditures (in-

cluding net interest) during 2010, a 15 percent increase from 2009. Vessel maintenance and 

drydock fees at U.S. shipyards accounted for nearly half of the cruise industry’s capital ex-

penditures in the United States. The remaining half of the capital expenditures was made for 

machinery and equipment, including computer and telecommunications equipment, and 

buildings. 

Thus, the North American cruise industry and its passengers and crew spent a total of $16.8 

billion for goods and services provided by U.S. businesses, a 5.3 percent increase from simi-

lar expenditures in 2009. 

In addition to the direct purchase of goods and services from U.S. businesses, the cruise in-

dustry made combined payments of $1.2 billion in wages (including benefits) to its employ-

ees and taxes to federal, state and local governments in the United States. Wage and benefit 

payments accounted for about 80 percent of the total. The tax payments consisted primarily 
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of employer contributions to Social Security and sales and property taxes paid to state and 

local governments. This represented a 2.6 percent increase from 2009. 

Including wages and taxes, the North American cruise industry and its passengers made total 

payments of $18 billion to U.S. businesses, U.S.-resident cruise line employees and U.S. tax-

ing jurisdictions. This was a 5.0 percent increase from total industry spending in 2009. 

Direct Economic Impacts in the United States During 2010 

The direct economic impacts of the cruise industry in the United States are derived from a 

broad range of activities including: 

 port services and cruise industry employment; 

 transportation of cruise passengers from their place of residence to the ports of 
embarkation; 

 travel agent commissions; 

 spending for tours and  pre- and post-cruise stays in U.S. port cities; 

 passenger and crew spending for retail goods in U.S. port cities; and 

 purchases of supplies by the cruise lines from U.S. businesses. 

As shown in Table 6, the North American cruise industry and its passengers and crew 

spent $18 billion in the United States during 2010, a 5.0 percent increase from 2009. 

Spending in the core cruise travel sector totaled $9.1 billion while the cruise industry 

purchased an additional $8.9 billion in goods and services from its suppliers. As a result 

of this spending, an estimated 140,359 full and part-time jobs7 were generated, paying 

wages of $5.8 billion during 2010.8 Thus, the 5.0 percent growth in direct industry ex-

penditures resulted in a 4.4 percent increase in the direct employment impact. The slow-

er growth in employment is primarily the result of the overall increase in labor produc-

tivity in all sectors which reduced the number of employees per dollar of final demand. 

This increase in labor productivity resulted in a higher increase, 6.5 percent, in direct 

wage income relative to the direct employment gains. 

                                                 
7 Throughout this report all employment impacts are the sum of full- and part-time jobs. 
8 These figures include the U.S. employees of the cruise lines and the industry’s trade associations and 
their wage income. 
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Table 6 – Direct Economic Impacts of the Cruise Industry in the United States – 2010 

 

Source: Business Research and Economic Advisors 

Figure 3 shows the direct cruise industry expenditures and direct employment impacts from 

19979 through 2010. Despite the decline in the direct employment impact in both 2008 and 

2009, the North American cruise industry’s direct contribution to the U.S. economy has 

grown significantly since 1997. Direct cruise industry expenditures have nearly tripled from 

$6.2 billion in 1997 to $18 billion by 2010. Throughout this 14-year period, direct expendi-

tures have declined in only one year, 2009, and, in fact, peaked in 2008 at $19.1 billion. Simi-

larly, the annual direct employment contribution has more than doubled since 1997, rising 

from 67,859 to 140,359. The employment impact peaked in 2007 at 158,376 before declining 

in both 2008 and 2009. 

                                                 
9 BREA conducted its first economic impact study for the North American cruise industry for 1997. 
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Figure 3– Direct Cruise Industry Expenditures and Employment, 1997 - 2010 
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Source: Business Research and Economic Advisors 

The Core Cruise Travel Sector in the United States 

The core cruise travel sector in the United States, which includes the cruise lines, airlines, 

travel agents, port service providers and local businesses, such as hotels and restaurants that 

are directly impacted by passenger and crew spending, received an estimated $9.1 billion in 

direct spending by the cruise lines and their passengers and crew in 2010. This was an in-

crease of 3.5 percent from 2009. This, in turn, supported the employment of an estimated 

100,329 workers, an increase of 4.2 percent from 2009, and $3.86 billion in wage income, an 

increase of 4.5 percent. The core cruise travel sector accounted for 51 percent of the direct 

spending by the cruise industry, 71 percent of the direct employment, and 65 percent of the 

direct wage income. Until 2009, industry expenditures in the core cruise sector and their 

economic impacts had steadily increased since 2000. The increase in 2010 only partially re-

covered the decline in 2009. The $9.1 billion in core cruise travel spending in 2010 was 86 

percent higher than in 2000, while the direct employment and wage impacts were 53 percent 

and 100 percent higher, respectively. Relative to the peak impacts in 2007, core cruise travel 

sector expenditures were 10.6 percent lower while the direct employment and wage impacts 

were 14.3 percent and 8.3 percent lower, respectively. 
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Figure 4 – Distribution of Core Cruise Travel Sector Direct Spending - 2010 
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Port Services and Cruise Lines in the United States 

Cruise lines and port service providers are the leading component of the core cruise sector, 

accounting for 33 percent of cruise industry spending in this sector (see Figure 4). This 

segment of the core cruise sector includes three primary components: i) expenditures with 

port service providers, ii) the direct U.S.-based employment and wages of the cruise industry 

and iii) the cruise industry trade association employment and income.  

Port service providers at each of the embarkation ports and ports-of-call in the United States 

provide a broad range of services including tugboat and piloting services, port agents, steve-

dores, passenger reception services, warehousing and other material handling services. Sec-

ondly, all of the major North American cruise lines maintain administrative and marketing 

offices throughout the United States. While Florida hosts the majority of cruise headquar-

ters, cruise line offices are also located in California and Washington. Additionally, the lines 

also maintain marketing and telephone centers in several other states, including Arizona, 

Colorado and Kansas, and also have tour operations and support staff in Alaska and Hawaii. 

These employees and their wages are included in this sector. Third, industry trade associa-

tions maintain staff in Alaska, Florida, Washington and Virginia. As with the cruise lines, the 
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employees of these associations and their wages are also included in the core cruise travel 

sector. 

During 2010, the cruise industry spent $3.0 billion on such services. This represents a 4.1 

percent increase from 2009. The growth in these expenditures is the result of a 1.8 percent 

increase in cruise industry employee wages and salaries and a 5.5 percent increase in the costs 

associated with warehousing and material handling services and passenger based-fees at U.S. 

turnaround ports. As a result of these expenditures, port service providers, the cruise lines 

and their trade associations provided 46,234 full- and part-time jobs, an increase of 4.4 per-

cent from 2009, paying an annual income of $1.9 billion, an increase of 5.0 percent from 

2009. 

On an industry basis, all of these jobs are found in the water transportation industry. The 

cruise lines account for approximately 55 percent of the employment and wage impacts in 

this industry. The remaining 45 percent of the impacts occur principally with port authorities 

with additional impacts affecting ship agents, stevedoring firms and other water transporta-

tion services, such as pilots and tugboats. 

Transportation Services in United States 

The second largest component of the core cruise travel sector is transportation services 

which accounted for 28 percent of cruise industry spending in the core cruise travel sector. 

Transportation services primarily include travel agents and tour operators. Payments to trav-

el agents throughout the U.S. accounted for about 57 percent of the total, or $1.48 billion. 

While tour operators, principally in U.S. destinations in Hawaii and Alaska, but also in other 

port cities, accounted for 23 percent of the total. The remaining 20 percent was paid to busi-

nesses providing trucking, courier and other miscellaneous transport services. 

U.S. businesses in this sector received $2.6 billion in spending by the cruise lines and their 

passengers. This is a 3.5 percent increase from 2009. During 2010, total passenger visits 

(embarkations plus intransit calls) increased by 3.6 percent and totaled 14.6 million visits. 

However, passenger embarkations at U.S. ports rose by nearly 9 percent while intransit visits 

to U.S. ports declined by 5.4 percent. As a consequence total payments to travel agents in-

creased by 3.8 percent from 2009 while payments to tour operators declined by one percent. 
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Our cruise line survey indicated that the industry paid an average commission rate of ap-

proximately 12 percent of net cruise fares.10  Overall, BREA estimated that the cruise indus-

try spending for transportation services was responsible for the generation of 23,322 jobs in 

this sector, an increase of 2.9 percent from 2009, paying $950 million in wage income, an 

increase of 3.4 percent. 

Travel agents accounted for nearly 65 percent of the direct employment and wage impacts in 

the transportation services sector while tour operators and other providers of transportation 

services each accounted for about 17.5 percent of the direct effects. The high proportion of 

impacts on travel agents reflects the fact that the United States is primarily a source market 

for cruises rather than a destination market. 

Air Transportation Services in United States 

The third largest component of the core cruise travel sector is air transportation which ac-

counts for another 21 percent of cruise industry spending in the core cruise travel sector.  

The percentage of passengers arriving by air at the ports-of-embarkation fell slightly in 2010 

to approximately 55 percent. At the same time the average airfare increased by about 1.5 

percent to approximately $375 per passenger. As a result, cruise passengers who flew to their 

port city spent an estimated $1.88 billion on air transportation, a 1.3 percent increase from 

2009. These expenditures produced 10,661 jobs in the United States, a 4.2 percent increase 

from 2009, with total wage income of $486 million, a 3.8 percent increase from 2009. 

Passenger and Crew Spending in United States 

The final component of the core cruise travel sector is the spending of cruise passengers and 

crew for a variety of retail, dining, local transit and lodging services.11 First, as previously dis-

cussed, nearly 9.7 million passengers embarked on cruises at U.S. ports. Second, the industry 

generated approximately 4.95 million visits at U.S. ports-of call, most of which were in Alas-

ka, Hawaii and Key West. Finally, crew aboard cruise ships visit both ports-of-embarkation 

and ports-of-call. The combined spending of passengers and crew totaled an estimated $1.6 

                                                 
10 Net cruise fares exclude all onboard revenues and revenues received from passengers for air travel, 
travel insurance, pre- and post-cruise vacations and all port charges, taxes and fees assessed to passen-
gers. 
11 Passenger and crew expenditures for sightseeing and shore excursions are included in the Transporta-
tion Services category of the core cruise travel sector. 
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billion in the United States during 2010, a 5.0 percent increase from 2009. These expendi-

tures accounted for 18 percent of cruise industry spending within the core cruise travel sec-

tor. This spending was responsible for the generation of 20,113 jobs in United States, an in-

crease of 5.4 percent from 2009, paying annual wages of $465 million, a 5.9 percent decrease 

from 2009. 

On an industry basis, the employment and wage impacts were concentrated in the accom-

modation, food and beverage service and retail industries. The accommodation and food 

and beverage service industries each accounted for about 45 percent of the employment and 

wage impacts while the retail trade industry accounted for the remaining 10 percent of the 

direct impacts. 

Adding in the cost of shore tours, which was included in Transportation Services, passengers 

and crew spent $2.0 billion in port cities throughout the United States. This represents an 

increase of 3.9 percent from 2009. As shown in Table 7 and Figure 5, embarkation passen-

gers accounted for 56 percent of the total spending with $1.13 billion in 2010. Based upon 

the passenger survey data referenced previously, about 38 percent of embarking passengers 

stayed one of more nights at a port city and spent a total of $942 million during their visits. 

On average, these overnight cruise visitors spent $254 per visit. The average length of stay of 

these passengers was approximately 1.1 nights. The average length of stay remained virtually 

unchanged, while the average spend per passenger rose by 3.3 percent. Combining this with 

the 5.6 percent increase in passengers with an overnight stay, the total expenditures made by 

these passengers, $942 million, increased by 8.9 percent from 2009.  

Table 7 – Passenger and Crew Expenditures in the United States – 2010 

 

Source: Business Research and Economic Advisors 
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Embarking passengers who arrived at the port city on the day of their cruise spent an aver-

age of $32.24. Most of these expenditures were for local transit, parking and limited food 

and retail purchases. In total, we estimated that these passengers spent nearly 193 million 

during 2010, an increase of 14.6 percent from 2009. This increase is the result of a 3.5 per-

cent increase in the average spend per passenger and an 11.1percent increase in the number 

of passengers arriving on the day of their cruise. Relative to 2009, the average per visit ex-

penditure by embarking passengers rose from $116.02 in 2009 to $117.09 in 2010, an in-

crease of nearly 1.0 percent.  

Figure 5 – Distribution of Passenger and Crew Spending in the United States - 2010 
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Source: Business Research and Economic Advisors 

BREA also estimated that the cruise industry generated approximately 4.95 million port-of-

call visits.12 Nearly 64 percent of these visits were made to ports in Alaska. This is a drop 

from 70 percent in 2009. Cruise ships also make calls at other ports throughout the United 

States including Hawaii, Key West and many of the East and West Coast ports. Survey data 

for port-of-call passengers indicated that the typical port-of-call passenger spent an average 

of $118 per visit. Consequently, we have estimated that these passengers spent $586 million 

                                                 
12 Since individual passengers will make several port-of-call visits on any itinerary, passenger visits are 
approximately three times greater than the number of passengers taking cruises to U.S. ports-of-call. 
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in the United States during 2010, or 29 percent of the total passenger and crew spending. 

The average passenger expenditure per port-of-call visit declined by 2.2 percent from 2009. 

Finally, crew aboard the cruise ships will disembark at both ports-of-embarkation and ports-

of-call. We estimated that over 6.3 million crew visits were made at U.S. port cities with an 

average per crew expenditures of $46.87 per visit, a decrease of nearly 3 percent from 2009. 

Consequently, crew spent an estimated $296 million in the United States during 2010, or 15 

percent of the total expenditures of passengers and crew. 

Another way to view passenger and crew spending is in terms of the onshore spending gen-

erated by a typical or average cruise ship call. As shown in Table 8, we have estimated that a 

2,500-passenger ship generated an average of approximately $330,000 in passenger and crew 

onshore spending per call in the homeport city during 2010, an increase of 2.6 percent from 

2009. A similar ship making port-of-call visits generated an average of approximately 

$309,000 in passenger and crew onshore spending per U.S. port call, a decrease of 2.3 per-

cent from 2009. 

Table 8 – Estimated Onshore Spending Generated by a 2,500-Passenger Cruise Ship – 2010 

 

Note: Visits have been rounded to nearest ten. 

Source: Business Research and Economic Advisors 

Other Direct Impacts in the United States – Cruise Line Expenditures 

During 2010, U.S. businesses outside the core cruise travel sector received $8.9 billion in di-

rect spending by the cruise lines. These expenditures generated an estimated 40,029 jobs in 

the nation paying wage income of $2.0 billion. Expenditures with suppliers increased by 6.7 

percent from 2009. As a result of a shift in industry mix and productivity gains, the employ-

ment impact among cruise industry suppliers increased by 4.8 percent while the income im-
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pact rose by 10.5 percent. Table 6 shows the direct impacts of these expenditures by the 

cruise lines on major business sectors of the U.S. economy. These economic impacts by sec-

tor are as follows: 

 Professional, Scientific and Technical Services ($1.45 billion in direct expendi-
tures, 13,374 jobs, and $484 million in wage income): comprised of a very broad 
range of business services, including legal, accounting and consulting services; 
advertising, promotional and marketing agencies; computer hardware and soft-
ware consulting; and security and manpower services. The cruise industry in-
creased their expenditures with these service providers by 11.2 percent from 
2009. The subsequent employment impact rose by 6.0 percent while the income 
impact increased by 11.8 percent. 

Figure 6 – Distribution of Direct Expenditures to Cruise Industry Suppliers - 2010 
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Source: Business Research and Economic Advisors 

 Petroleum Refining ($1.1 billion in direct expenditures, 146 jobs and $18 million 
in wage income): the refining of petroleum products used to power the cruise 
ships and lubricate engines and equipment. Due to the expansion of the North 
American fleet and an increase in oil prices during 2010, expenditures for petro-
leum products rose by 12.7 percent. The employment and wage impacts in this 
capital intensive industry rose by 3.6 and 11.0 percent, respectively. 

 Finance, Insurance, Real Estate and Leasing ($992 million in direct expenditures, 
2,952 jobs, $219 million in wage income): banking and brokerage services; vessel, 
passenger travel and employee health insurance; real estate services and the leas-
ing of property and equipment. Spending with financial service providers rose by 
8.5 percent from 2009 expenditures. The employment impact increased by 1.1 
percent from 2009 while the income impact increased by 6.8 percent. 

 Food and Beverages ($922 million in direct expenditures, 1,988 jobs, and $84 
million in wage income): cruise line purchases of alcoholic and nonalcoholic bev-
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erages and food consumed on the cruise ships by passengers and crew. The 
cruise industry increased its expenditures on food and beverages by 3.2 percent 
in 2010. The direct employment impact declined by 4 percent while the wage 
impact increased by 2.4 percent. 

 Ship Maintenance and Repair ($712 million in direct expenditures, 2,163 jobs and 
$147 million in wage income): includes cruise ship maintenance and repair by all 
of the cruise lines at U.S. shipyards and the construction of support vessels, such 
as lifeboats and passenger tenders. Cruise industry expenditures for ship repair 
and maintenance in the U.S. rose by nearly 19 percent from 2009.  The direct 
employment and wage impacts increased by 10.1 percent and 16.7 percent re-
spectively. 

 Wholesale Trade ($588 million in direct expenditures, 3,080 jobs, and $178 mil-
lion in wage income): primarily includes the wholesale distribution and ware-
housing costs associated with the purchase and delivery of manufactured prod-
ucts consumed and/or used aboard the cruise ships. Expenditures among whole-
salers increased by 8.3 percent from 2009 while the employment and wage im-
pacts increased by 2.1 and 7.9 percent respectively. 

 Industrial Machinery ($377 million in direct expenditures, 1,166 jobs, and $64 
million in wage income): includes heavy equipment used to power the cruise 
ships such as boilers and turbines, elevators and parts, printing equipment, kitch-
en and restaurant equipment and plumbing and water treatment equipment. Di-
rect expenditures in this industry rose by 5.6 percent while the direct employ-
ment impact remained virtually unchanged and the wage income impact rose by 
5.0 percent. 

 Computers and Electronic Equipment ($272 million in direct expenditures, 832 
jobs and $76 million in wage income): includes the manufacture of computers, 
lighting equipment, audio-visual products and communication and navigation 
equipment. The cruise industry's expenditures for computers and electronic 
equipment remained unchanged from 2009. As a result, the direct employment 
impact in this industry decreased by 4.8 percent and the wage income impact also 
remained unchanged. 

 Fabricated Metal Products ($194 million in direct expenditures, 812 jobs, and $46 
million in wage income): includes a variety of hard goods, such as doors and fix-
tures in cabins and crew quarters, security equipment, fabricated products used in 
equipment and storage facilities on the cruise ships, etc., and tools used aboard 
cruise ships during repair and maintenance of the vessels. Direct expenditures in 
this industry increased by 4.9 percent from 2009 while the direct employment 
impact declined by 3.3 percent and the wage impact rose by 4.4 percent. 

 Arts, Entertainment and Recreation ($199 million in direct expenditures, 1,700 
jobs and $74 million in wage income): includes the purchase of art work for 
cruise ships, the hiring of designers, entertainers and crew for shows aboard 
cruise ships and other recreational activities on and off the cruise ships. Cruise 
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industry expenditures for entertainment services rose by 13.1 percent in 2010. 
The direct employment impact increased by 6.0 percent while the wage income 
impact rose by 12 percent. 

 

Indirect and Induced Economic Impacts in the United States During 2010 

The indirect economic benefits derived from the cruise industry result in part from the addi-

tional spending by the suppliers to the cruise industry. For example, food processors must 

purchase raw foodstuffs for processing; utility services, such as electricity and water, to run 

equipment and process raw materials; transportation services to deliver finished products to 

the cruise lines or wholesalers; and insurance for property and employees. The U.S. in-

put/output table and multipliers were used to estimate the indirect impacts.13 The in-

put/output table reflects the inter-industry links among industries in the U.S. economy. Use 

of the U.S. input/output table permits the estimation of the additional economic impacts 

that the direct spending by the cruise industry, its passengers and its suppliers has on all oth-

er industries in the U.S. economy. 

In addition to the indirect impacts generated by the purchase of business goods and services 

by cruise industry suppliers, the employees of the cruise lines and their suppliers generate 

additional economic benefits through their purchases of consumer goods and services in-

cluding such goods as autos, food, clothing, furniture, health care and so forth.  

The input/output analysis implied that the direct spending of the North American cruise 

industry generated another 189,584 jobs in the United States through the indirect spending 

by businesses and employees, an increase of 5.6 percent from 2009. In addition, these jobs 

generated $9.4 billion in wage income for these workers, an increase of 7.4 percent from 

2009. As shown in Table 9, the indirect economic impacts touch virtually every industry in 

the nation.  

The Services & Government sector was the most significantly impacted sector within the 

nation. This sector accounted for more than half of the indirect employment and wage im-

pacts. The indirect impacts of cruise industry spending generated 110,163 jobs in the Ser-

vices and Government sector paying $4.8 billion in wage income. The indirect employment 

                                                 
13 Bureau of Economic Analysis, Annual Input/Output Accounts for the U.S. Economy, 2009. 
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impacts in this sector rose by 7.7 percent while the income increased by 9.1 percent from 

2009. Within the Services & Government segment, approximately 98 percent of the em-

ployment and income impacts were in the services industry, while federal, state and local 

government agencies accounting for the remaining two percent.  

Table 9 – Indirect and Induced Economic Impacts of the Cruise Industry in the United States – 2010 

 

Source: Business Research and Economic Advisors 

Within the Professional, Scientific and Technical Services subsector, the indirect impacts 

added 16,605 jobs, an increase of 6.6 percent from 2009, and $1.47 billion in wage income, a 

growth of 8.6 percent from 2009. These impacts resulted from business demand for a variety 

of services, including legal and accounting services, consulting services, especially computer 

consulting, advertising and other business services. 

Another 19,145 jobs and $611 million in income were generated in the Administrative and 

Waste Management Services subsector. The respective percentage changes from 2009 for 

the employment and wage income impacts were -3.7 and -4.7 percent. This sector is com-
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prised of establishments that provide routine support activities for the day-to-day operations 

of other businesses. These include such activities as temporary help services, document 

preparation services, telephone call and answering services, security services, travel agents 

and tour operators and sanitary services to name a few. 

Figure 7 – Distribution of Indirect Employment Impacts - 2010 
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Source: Business Research and Economic Advisors 

The Accommodations and Food Services subsector, which includes hotels and restaurants, 

benefited from the creation of an estimated 17,621 jobs and $337 million in wage income. 

These impacts are primarily due to the travel and dining requirements of day-to-day business 

operations, as well as consumer vacation travel. The indirect employment impact rose by 6.3 

percent from 2009 and the income impact increased by 13.8 percent. 

The indirect impacts measured in the Other Services subsector are primarily personal, health, 

amusement and entertainment, and educational and social services that are generated by the 

spending of households whose income is directly and indirectly generated by the cruise in-

dustry. With respective indirect employment and income impacts of 53,029 jobs and $2.3 

billion, the indirect employment impacts increased by 15.1 percent from 2009 while the in-

come impacts rose by 14.1 percent. 

An estimated 26,720 indirect jobs, 14 percent of the total indirect employment impacts, with 

an annual income of $1.21 billion were generated in the Wholesale & Retail Trade sector be-
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cause of cruise industry spending in 2010. Relative to 2009, the indirect employment impacts 

in this sector rose by 1.7 percent while the wage income impacts increased by 3.9 percent. 

The wholesale trade subsector accounted for approximately 40 percent of the indirect em-

ployment impacts and 60 percent of the wage income impacts in the two subsectors. The 

higher income share reflects the higher average wage in the wholesale trade industry. 

The Transportation sector remained an important sector within the nation with 14,315 indi-

rect jobs, eight percent of the total indirect employment impacts, paying $669 million in 

wages. This reflects the strong inter-industry linkages within the transportation sector, as 

well as, the heavy usage of a variety of transportation services to supply businesses with their 

inputs and to deliver consumer goods to retail outlets. The indirect employment impacts in 

this sector rose by 1.3 percent from 2009 while the income impacts increased by 4.7 percent. 

Finally, the indirect impacts of cruise industry spending generated 17,525 jobs within the 

manufacturing sector during 2010, nine percent of the total indirect employment impacts 

and an increase of 3.2 percent from 2009. These jobs paid $1.13 billion in annual income, an 

increase of 5.6 percent from 2009. The majority of the employment impacts were spread 

among nine industries with the employment impacts ranging from 548 jobs in the petroleum 

refining industry to 2,864 jobs in the fabricated metals industry. Combined, the nine indus-

tries shown in Table 9 accounted for 83 percent of the indirect impacts in the manufacturing 

sector.  

Total Economic Impacts in the United States During 2010 

Even though the North American cruise industry provides a service that is considered an 

import to the U.S. economy, it is responsible for considerable domestic economic activity. 

As noted previously the industry directly spent $18 billion in the United States in 2010.  As 

shown in Table 10, this spending generated $37.9 billion in total industry output among U.S. 

businesses during 2010, an increase of 7.8 percent from 2009. The $37.9 billion in total gross 

product resulted in the employment of nearly 330,000 workers, an increase of 5.1 percent 

from 2009, and $15.2 billion in wages and salaries, a growth of 7 percent from 2009.  
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Table 10 – Total Economic Impacts of the Cruise Industry in the United States – 2010 

 

Source: Business Research and Economic Advisors 

Since 2000, the total economic impact of the North American cruise industry has increased 

significantly. Total annual output supported by the cruise industry has more than doubled 

over the ten-year period. As a result of the increased output, the cruise industry’s total annu-

al employment and wage impacts have increased by 28 percent and 75 percent respectively. 

Virtually all sectors of the economy were affected by the North American passenger cruise 

industry. The industries that were most significantly affected included: 

 Air Transportation 

 Travel Agents 

 Advertising 

 Food Processing 

 Ship Maintenance and Repair 

 Petroleum Refining 

 Business Services 

 Wholesale Trade 
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However, many other industries were affected in some form, including lodging, insurance, 

telecommunications, retail trade and many others. 

Figure 8 – Distribution of Total Employment Impacts - 2010 
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Source: Business Research and Economic Advisors 

As shown in Table 10 and Figure 8, the Transportation Services sector accounted for the 

most total jobs generated by the North American cruise industry. Just over 72,500 jobs were 

generated in this sector, accounting for 23 percent of the total employment impact. These 

jobs, in turn, generated $3.1 billion in wages. 

The Professional, Scientific & Technical Services and the Other Services & Government 

subsectors accounted for 10 and 13 percent, respectively, of all (direct and indirect) jobs 

generated in the United States by the spending of the cruise industry and its passengers and 

crew. Combined, these two subsectors generated just over 71,000 jobs and $4.6 billion in 

wages during the year as a result of the spending by the North American cruise industry. 

Nearly $9.0 billion in output was generated in the Manufacturing sector. The Manufacturing 

sector accounted for nine percent of the total jobs, over 27,900, and just under 12 percent of 

the income, $1.77 billion, generated by cruise industry spending. The impacts were split 

evenly between nondurable and durable goods industries.  
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Finally, the Wholesale & Retail Trade sector accounted for 11 percent of the total employ-

ment impact of the cruise industry having generated just over 33,700 jobs and $1.5 billion in 

income as a result of the expenditures of the North American cruise industry. 
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Section II: The Contribution of the North American Cruise         

Industry to the U.S. Economy by State in 2010 
 
The national economic contributions discussed in the previous section also had an effect on 

individual state economies. The direct economic contribution of the cruise industry and its 

passengers and crew was allocated to each state based on several criteria. First, vendor pur-

chases by industry were allocated to each state based upon a sample of state- and industry-

specific vendor purchases obtained from the cruise lines. Second, wages and salaries of 

shoreside employees of the cruise lines were allocated to each state based upon the location 

of administrative facilities as provided by the cruise lines. Third, national travel agent com-

missions were allocated to each state based upon the place of residence of cruise passengers. 

Fourth, air transportation spending was assigned to each state based upon a combination of 

the residence of passengers and the ports of embarkation of passengers. Fifth, cruise passen-

ger and crew expenditures were allocated to states based upon embarkation and arrival data. 

The total economic contribution in each state was estimated by using state- and industry-

specific multipliers obtained from the Bureau of Economic Analysis. These multipliers re-

flect the industry and wage structure in each state. As a consequence, the direct and indirect 

economic contributions estimated for each state reflect the nature of vendor purchases by 

the cruise industry, the place of residence of cruise passengers, the regional distribution of 

cruise embarkations and port-of-call visits and the economic structure of each state. 

As shown in Figure 9, our analysis shows that the North American passenger cruise indus-

try affects every state economy. The contributions result, in part, from the direct spending of 

the cruise lines for goods and services used to support their cruise operations. These range 

from the purchase of food and beverages, to ship maintenance and refurbishment to engi-

neering, insurance and management consulting services. Economic contributions are also 

generated by other components of what we have called the core cruise travel sector. These 

include the commissions received by travel agents from the cruise lines, airfares received by 

airlines from cruise passengers and fees received by port authorities and port service provid-

ers. 
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Figure 9 – Direct Expenditures of the North American Cruise Industry by State - 2010 

 

Source: Business Research and Economic Advisors 

Economic Impacts in the Top Ten States 

As shown in Figure 10, all states had some direct expenditures generated by the North 

American cruise industry in 2009. This ranged from a high of $6.3 billion in Florida to a low 

of $2 million in Wyoming.  

The top 10 states accounted for 78 percent of the direct expenditures of the cruise industry 

(See Table 11). Of the top 10 states, seven (Florida, California, Texas, Alaska, New York, 

Washington and Massachusetts) had significant cruise ports. Of these, Alaska was primarily a 

destination rather than a homeport state. The other three states (Georgia, Illinois and Colo-

rado) had no cruise ports but were significant source markets for cruise passengers and pro-

vided vendor support for cruise and cruise tour operations. Hawaii, which had been among 

the top ten states in previous studies, fell to 11th in 2009 and remained there for 2010. 
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Table 11 – Direct Expenditures of the North American Cruise Industry by State – 2010 

 

Source: Business Research and Economic Advisors 

Figure 10 – Distribution of Direct Expenditures of the North American Cruise Industry by State - 2010 
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Source: Business Research and Economic Advisors 

The following sections provide a summary of the characteristics of cruise-related activity in 

each of the top ten states. 
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Florida 

As has been discussed previously in this report, Florida is certainly the cruise capital of the 

United States, if not the world. As shown in Table 12, just over 5.7 million passengers 

boarded their cruises form one of Florida’s five cruise ports (Port of Miami, Port Everglades, 

Port Canaveral, Port of Tampa and Port of Jacksonville)14. While these ports primarily offer 

cruises to the Bahamas, the Caribbean and Central America, cruises that originate in Florida 

also travel to ports around the world. 

Table 12 – Summary of 2010 Cruise Industry Impacts – Florida 

 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

Given the proximity of cruise homeports in Florida and the Gulf Coast to Florida residents, 

the state also led the nation in resident cruise passengers with 2.9 million resident passengers, 

29 percent of all U.S. resident cruise passengers. With more than twice as many embarka-

tions as resident passengers, the cruise industry in Florida is a net generator of cruise tourism 

activity in the state.  

Relative to 2009, Florida experienced a solid increase in both passenger embarkations and 

resident cruise passengers. Passenger embarkations rose by 10 percent while resident cruise 

passengers increased by 14 percent. As a result, Florida’s share of passenger embarkations 

rose by almost one percentage point from 59 percent in 2009 to just under 60 percent in 

2010 while its share of resident cruise passengers increased by 2 percentage points. 

                                                 
14 Key West is a port-of-call for Caribbean cruises and thus does not generate passenger embarkations. 
However, passenger and crew intransit visits and spending are included in the state visit and spending 
estimates. 
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Including homeport and intransit calls, cruising at Florida ports generated an estimated 8.7 

million passenger and crew visits, accounting for just under 42 percent of all passenger and 

crew visits in the United States. These visits produced an estimated $878 million in passenger 

and crew onshore spending, or slightly more than $100 per visit. Total passenger and crew 

spending in Florida increased by 12 percent from 2009 as a result of the net impact of the 14 

percent increase in visits and the 2 percent decline in the average spend per visit. 

Florida is not only the center for cruise originations; it is the center of just about all aspects 

of the cruise industry. Carnival Corporation & plc and Royal Caribbean Cruises, Ltd., which 

combined, control three-fourths of the North American cruise industry’s capacity, have their 

headquarters in Miami. Norwegian Cruise Line also has its headquarters in Florida as do 

other cruise lines. Overall, these operations employed nearly 14,000 workers, approximately 

55 percent of the total employment of the cruise lines throughout the United States.  

As a result of the activity of the cruise industry, Florida businesses received $6.3 billion, or 

35 percent of the direct expenditures generated by the cruise industry in the United States. 

This represents a 7.9 percent increase from 2009. Tourism-related businesses in addition to 

the cruise lines, such as travel agencies, airlines, hotels, restaurants and providers of ground 

transportation were certainly the main beneficiaries of the cruise industry. These tourism-

related industries received approximately $2.5 billion, or 40 percent of the industry’s direct 

expenditures in Florida.  Another $733 million, or 12 percent of the total, was spent with 

businesses in five additional business segments, food processors and chemical manufactur-

ers, including, paints, pharmaceuticals and cleaning supplies, within the manufacturing sec-

tor; and advertising agencies, management and technical consulting companies and man-

power agencies in the nonmanufacturing sector. Due to the absolute scale of the industry, 

direct expenditures in Florida impacted just about all segments of the economy, including 

recreation and amusement establishments, wholesalers of products purchased by cruise lines, 

manufacturers of communications and navigation equipment, producers of machinery and 

equipment such as engine parts, boilers, laundry equipment and computers, manufacturers 

of fabricated metal products such as locks and security equipment and business service pro-

viders such as interior designers and computer services consultants. 
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Finally, these direct expenditures generated total economic impacts of 123,255 jobs and 

$5.35 billion in income throughout the Florida economy during 2010. Florida’s total em-

ployment impact increased by 7.1 percent as a result of the 7.9 percent increase in direct 

spending. The total wage impact rose by 10 percent. These impacts accounted for 37.4 per-

cent of the national employment impact, an increase of nearly one percentage point from 

2009, and 35.1 percent of the national wage impact, which was also nearly one percentage 

point higher than in 2009. 
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California 

With respect to the cruise industry, California is very similar to Florida only on a smaller 

scale. The state has four major cruise ports in Los Angeles, Long Beach, San Diego and San 

Francisco that combined generated just over 1.0 million passenger embarkations during 

2010, 11 percent of total U.S. embarkations. Cruise itineraries primarily include ports along 

the Pacific coast of Mexico, but also include cruises through the Panama Canal, to Hawaii 

and Alaska. 

Table 13 – Summary of 2010 Cruise Industry Impacts – California 

 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

Resident cruise passengers in California accounted for 10.6 percent of U.S. resident passen-

gers and totaled just under 1.1 million during 2010. Thus, California was just slightly a net 

exporter of cruise passengers. 

Relative to 2009, California experienced a 16 percent decline in passenger embarkations and 

a 4.1 percent decline in resident cruise passengers. This was the second consecutive year in 

which passenger cruise activity in California has declined. This was primarily the result of the 

reduced deployment of cruise capacity in the Mexico West, Hawaii and Alaska markets. San 

Diego with a 39 percent decline lost 158,000 passenger embarkations. Another 34,000 pas-

senger embarkations were lost in Los Angles, an 8.5 percent loss. In San Francisco, passen-

ger embarkations declined by nearly 23 percent and an absolute decline of 12,000 passenger 

boardings. Long Beach was the relative bright spot in the state with an increase of 0.5 per-

cent, or 2,000 passengers. As a result, California’s share of passenger embarkations fell by 3.2 

percentage points while its share of resident cruise passengers declined by 1.2 percentage 

points.  
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Including homeport and intransit calls, cruising at California ports generated an estimated 

1.2 million passenger and crew visits, accounting for 5.7 percent of all passenger and crew 

visits in the United States. These visits produced an estimated $130 million in passenger and 

crew onshore spending, or just over $108 per visit. Total estimated spending by passengers 

and crew declined by 7 percent from 2009 as the 25 percent decline in passenger and crew 

visits was partially offset by the 18 percent increase in average spending per visit. 

Again, like Florida, California is the home of headquarters and support facilities for several 

cruise lines including Princess Cruises and Crystal Cruises. Overall, the industry had approx-

imately 1,400 employees, or about five percent of total employment of the cruise lines 

throughout the United States.  

As a result of the activity of the cruise industry, California businesses received $1.8 billion, or 

10 percent of the direct expenditures generated by the cruise industry in the United States. 

This represented a 5.5 percent decrease from 2009. Tourism-related businesses, such as trav-

el agencies, airlines, hotels, etc., received $622 million, or 35 percent of the industry’s direct 

expenditures in California.  Another $646 million, or 36 percent of the total, was spent with 

businesses in five additional business segments, food processors, ship repair companies and 

petroleum refiners within the manufacturing sector; and advertising agencies and insurance 

companies in the nonmanufacturing sector. Direct expenditures in California also impacted 

many other industries throughout the state including business service providers such as 

computer services, software consulting and marketing, legal services, apparel manufacturing 

and the entertainment and amusement industry, including artwork and producers of musical 

and theatrical shows. 

Finally, these direct expenditures generated total economic impacts of 41,697 jobs and $2.18 

billion in income throughout the California economy during 2010. As a result of the decline 

in direct expenditures, California’s total employment and wage impacts declined by 1.4 per-

cent. These impacts accounted for 12.6 percent of national employment impact and 14.3 

percent of the national wage impact. 
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New York 

New York is primarily a place of embarkation for cruises to Canada, Bermuda, the Bahamas 

and the Caribbean. While the cruises to Canada and Bermuda are seasonal (Spring through 

Fall months), cruises to the Bahamas and the Caribbean are offered on a year-round basis. 

The City of New York saw 553,000 passenger embarkations during 2010, 5.7 percent of total 

U.S. embarkations. The Manhattan Cruise Terminal handled approximately 80 percent of the 

passengers while the Brooklyn Cruise Terminal, processed the remaining 20 percent. 

Table 14 – Summary of 2010 Cruise Industry Impacts – New York 

 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

Resident cruise passengers in the state accounted for 3.9 percent of U.S. resident passengers 

and totaled 388,000 during 2010. In addition to the state of New York, the New York source 

market also includes Connecticut, New Jersey and parts of Pennsylvania. As a result, New 

York was a net importer of cruise passengers.  

Relative to 2009, New York experienced a 32 percent increase in passenger embarkations 

and a 1.6 percent increase in the number of resident cruise passengers. As a result, New 

York’s share of passenger embarkations increased by one percentage point while its share of 

resident cruise passenger declined by two-tenths of a percentage point.  

Including homeport and intransit calls, cruising at New York ports generated an estimated 

825,000 passenger and crew visits, accounting for 3.9 percent of all passenger and crew visits 

in the United States. This was a 32 percent expansion from 2009. These visits produced an 

estimated $144 million in passenger and crew onshore spending, or just over $175 per visit. 

Passenger and crew spending rose by 35% from 2009. 
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New York ranked third in cruise industry direct expenditures with $1.2 billion, or 6.7 percent 

of the direct expenditures generated by the cruise industry in the United States. Direct cruise 

industry expenditures in the state increased by 15 percent from 2009. 

Tourism-related businesses, such as travel agencies, airlines, hotels, etc., received approxi-

mately $377 million, 31 percent of the industry’s direct expenditures in New York.  Another 

$341 million, 28 percent of the direct expenditures, was spent with businesses in five addi-

tional business segments, food processors, textile and apparel manufacturers, and pharma-

ceutical companies within the manufacturing sector; and advertising agencies and financial 

services companies in the nonmanufacturing sector. The remaining 41 percent of direct ex-

penditures in New York also impacted many other industries throughout the state including 

law firms, insurance companies, business service companies such as computer services, 

software consulting and marketing, manufacturers of fabricated metal products such as locks 

and security equipment, petroleum refiners and performing arts and amusement establish-

ments.  

Finally, these direct expenditures generated total economic impacts of 14,833 jobs and $822 

million in income throughout the New York economy during 2010. These impacts account-

ed for 4.5 percent of national employment impact and 5.4 percent of the national wage im-

pact. Both of these shares increased by a quarter of a percentage point from 2009. 
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Texas 

Texas has two cruise ports, Galveston and Houston. Combined, the two ports had 446,000 

embarkations during 2010, 4.6 percent of total U.S. cruise embarkations. Passenger embarka-

tions increased by 12.9 percent during 2010. As a result of the stronger growth in cruise ac-

tivity in New York during 2010, Texas’ ranking for direct expenditures fell from third in 

2009 to fourth in 2010. 

Table 15 – Summary of 2010 Cruise Industry Impacts – Texas 

 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

Resident cruise passengers in Texas accounted for 11 percent of U.S. resident passengers 

and totaled 1.1 million during 2010, an increase of 4.6 percent from 2009. Thus, Texas was a 

net exporter of cruise passengers. 

Relative to 2009, Texas experienced a 12.9 percent increase in passenger embarkations and a 

4.6 percent increase in resident cruise passengers. As a result, Texas’ share of passenger em-

barkations increased slightly, 0.2 of a percentage point, while its share of resident cruise pas-

sengers declined by 0.2 of a percentage points.  

Combining passenger and crew visits during cruise ship calls, cruising at Texas ports gener-

ated an estimated 635,000 passenger and crew visits, accounting for three percent of all pas-

senger and crew visits in the United States. This represented a 31 percent increase over 2009. 

These visits produced an estimated $43.7 million in passenger and crew onshore spending, 

or nearly $69 per visit. 

As noted above, Texas ranked fourth in cruise industry direct expenditures with $1.13 bil-

lion, or 6.3 percent of the direct expenditures generated by the cruise industry in the United 
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States. This was a 7.7 percent increase from 2009 and was primarily the result of increased 

spending generated by passengers embarking on their cruises from the Texas cruise ports.  

Tourism-related businesses, such as travel agencies, airlines, hotels, etc., received approxi-

mately $476 million, 42 percent of the industry’s direct expenditures in Texas.  Another $331 

million, 29 percent of direct expenditures in the state, was spent with businesses in five addi-

tional business segments, food processors and petroleum refiners in the manufacturing sec-

tor; and advertising agencies, insurance carriers, and management and technical consulting 

companies in the nonmanufacturing sector. The remaining 29 percent of direct expenditures 

in Texas also impacted many other industries throughout the state including food proces-

sors, wholesalers of products purchased by cruise lines, apparel manufacturers, software 

publishers and companies that manufacture and distribute communication and navigation 

equipment.  

Finally, these direct expenditures generated total economic impacts of 16,457 jobs and $828 

million in income throughout the Texas economy during 2010. These impacts accounted for 

5.0 percent of national employment impact and 5.4 percent of the national wage impact. 
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Alaska 

Alaska is the premier cruise destination market in the United States. During 2010, Alaska 

ports received about 3.2 million cruise passenger visits, approximately 65 percent of all port-

of-call cruise passenger visits at U.S. ports.15 The state does have homeporting operations as 

well, and generated 127,700 embarkations on turnaround cruises between Alaska and Van-

couver, Canada. The cruise lines also maintain significant tour operations in the state and 

employed an annual average of approximately 3,400 full- and part-time employees during the 

year. During the peak season, the cruise lines employed more than 5,000 employees. 

Table 16 – Summary of 2010 Cruise Industry Impacts – Alaska 

 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

Alaska is one of the least populous states in the nation and thus resident cruise passengers in 

the state totaled only 9,000 and accounted for 0.1 percent of U.S. resident passengers during 

2010. Thus, Alaska was a net importer of cruise passengers.  

Relative to 2009, Alaska experienced a 30 percent decrease in passenger embarkations and a 

10.5 percent decrease in cruise passenger and crew visits. As a result, Alaska’s share of pas-

senger embarkations and intransit passenger visits fell by about four percentage points dur-

ing 2010. Including homeport and intransit calls, cruising at Alaska ports generated an esti-

mated 4.7 million passenger and crew visits, accounting for 22.6 percent of all passenger and 

crew visits in the United States. These visits produced an estimated $481 million in passenger 

and crew onshore spending, or just over $101 per visit.  

                                                 
15 Since individual passengers will make several port-of-call visits on any itinerary, passenger visits are 
approximately three times greater than the number of passengers taking cruises to U.S. ports-of-call. 
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Alaska ranked fifth in cruise industry direct expenditures with $930 million, or 5.2 percent of 

the direct expenditures generated by the cruise industry in the United States. This represent-

ed a 9 percent decrease from 2009. Tourism-related businesses, such as tour operators, air-

lines, hotels, etc., received approximately $585 million, approximately 63 percent of the in-

dustry’s direct expenditures in Alaska.16 Another $49 million was spent with businesses in 

five additional business segments, food processors within the manufacturing sector; and 

construction firms, employment agencies, trucking companies and utilities in the nonmanu-

facturing sector.  

Finally, these direct expenditures generated total economic impacts of 21,305 jobs and $850 

million in income throughout the Alaska economy during 2009. Alaska’s total employment 

impact declined by 6.7 percent while the wage impact fell by 4.5 percent as a result of the 

decline in direct cruise activity in the state. These impacts accounted for 6.5 percent of na-

tional employment impact and 5.6 percent of the national wage impact. 

                                                 
16 Excludes the wages and salaries paid to cruise line employees in the state. 
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Washington 

Washington has only one major cruise port, Port of Seattle, which had 464,000 passenger 

embarkations during 2010, 4.8 percent of total U.S. embarkations. The Seattle cruises were 

destined for the Alaska cruise market and also included at least one visit to a Canadian port. 

After declining by 3.9 percent in 2009, passenger embarkations increased by 11 percent in 

2010. Thus, Washington's share of embarkations at U.S. ports rose to 4.8 percent in 2010 

from 4.7 percent in 2009. 

Table 17 – Summary of 2010 Cruise Industry Impacts – Washington 

 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

Resident cruise passengers in Washington totaled 201,000 during 2010, 2.0 percent of U.S. 

resident passengers and a one percent decline from 2009. Thus, Washington was a net im-

porter of cruise passengers. 

Also, Holland America Line has its corporate headquarters in Washington. The cruise line 

operations also include Westours, a tour operator that primarily offers tours in Alaska. 

Combining passenger and crew visits during cruise ship calls, cruising from the Port of Seat-

tle generated an estimated 676,000 passenger and crew visits, accounting for 3.2 percent of 

all passenger and crew visits in the United States. These visits produced an estimated $36.1 

million in passenger and crew onshore spending, or just over $53 per visit. 

As a result of the activity of the cruise industry direct cruise industry expenditures in Wash-

ington increased by 7.0 percent to $688 million, or 3.8 percent of the direct expenditures 

generated by the cruise industry in the United States. Tourism-related businesses, such as 

travel agencies, airlines, hotels, etc., received more than $203 million, or 30 percent of the 
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industry’s direct expenditures in the state.  Another $234 million was spent with businesses 

in five additional business segments, food processors and ship repair companies within the 

manufacturing sector; and advertising agencies, engineering and design companies and man-

agement consulting firms in the nonmanufacturing sector. Direct expenditures in Washing-

ton also impacted many other industries throughout the state including law firms, insurance 

carriers, business service providers such as computer services, software consulting and mar-

keting, and other financial service companies. 

Finally, these direct expenditures generated total economic impacts of 17,326 jobs and $787 

million in income throughout the Washington economy during 2010. As a result of the in-

crease in direct cruise activity in the state, Washington’s total employment impact rose by 5.7 

percent while the wage impact grew by 6.3 percent. Both the employment and wage impacts 

accounted for just over five percent of the corresponding national impacts. 
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Georgia 

While Georgia has no direct cruise operations, it is a major source market for cruise passen-

gers, making it a net exporter of cruise passengers. It also supports the industry with a wide 

range of goods and services. Resident cruise passengers in Georgia totaled 218,000 during 

2010, 2.2 percent of U.S. resident passengers and an 18.5 percent increase from 2009. This 

increase followed two consecutive years in which resident cruise passengers from Georgia 

declined. 

Table 18 – Summary of 2010 Cruise Industry Impacts – Georgia 

 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

Cruise industry expenditures in Georgia grew by 8.5 percent in 2010 to $605 million, or 3.4 

percent of the direct expenditures generated by the cruise industry in the United States.  

Since Georgia is a source market for cruise passengers, tourism-related businesses, such as 

travel agencies, airlines, hotels, etc., accounted for 26 percent of the industry’s direct expend-

itures in the state, or $157 million. Just under $125 million was spent with businesses in the 

top five support industries, food processors and computer and electronic equipment manu-

facturers within the manufacturing sector; and advertising agencies, insurance companies and 

management and technical consultants in the nonmanufacturing sector. Direct expenditures 

in Georgia also impacted many other industries throughout the state including telecomm 

companies, other financial services, software publishers and textile and apparel manufactur-

ers. 

Finally, these direct expenditures generated total economic impacts of 9,501 jobs and $452 

million in income throughout the Georgia economy during 2010. Georgia’s total employ-

ment impact increased by 7.5 percent as a result of the increase in direct spending while the 
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total wage impact grew by 9.3 percent. These impacts accounted for 2.9 percent of national 

employment impact and 3.0 percent of the national wage impact. 
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Massachusetts 

The cruise port in Massachusetts is both a port-of-embarkation and a port-of-call for cruises 

to Canada and Bermuda. The cruises to Canada and Bermuda are seasonal (Spring through 

Fall months). Cruise ships sailing from Boston carried 84,000 passengers during 2010, just 

under one percent of total U.S. embarkations but an increase of 5 percent from 2009. Resi-

dent cruise passengers in the state accounted for 6.0 percent of U.S. resident passengers and 

totaled 605,000 during 2010.  

Table 19 – Summary of 2010 Cruise Industry Impacts – Massachusetts 

 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

With the increase in embarkations and port-of-call visits, total passenger and crew visits to 

Massachusetts increased by 18.6 percent in 2010 to 332,000, accounting for 1.6 percent of all 

passenger and crew visits in the United States. These visits produced an estimated $25.6 mil-

lion in passenger and crew onshore spending, or $77 per visit.  

Cruise industry direct expenditures in Massachusetts increased by 7.0 percent in 2010 and 

totaled $492 million, or 2.7 percent of the direct expenditures generated by the cruise indus-

try in the United States. Tourism-related businesses, such as travel agencies, airlines, hotels, 

etc., received approximately $269 million, or 55 percent of the industry’s direct expenditures 

in Massachusetts.  Another $145 million, 29 percent of the direct expenditures, was spent 

with businesses in five additional business segments, food processors and petroleum compa-

nies within the manufacturing sector and advertising agencies, insurance agencies and man-

agement consulting firms in the nonmanufacturing sector. The remaining 16 percent of di-

rect expenditures in Massachusetts also impacted many other industries throughout the state 

including law firms, business service companies such as computer services, software consult-
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ing and marketing, manufacturers of textile and apparel products, and educational and train-

ing institutions.  

Finally, these direct expenditures generated total economic impacts of 7,521 jobs and $429 

million in income throughout the Massachusetts’ economy during 2010. The employment 

impact increased by 5.1 percent from 2009 while the wage impact increased by 5.4 percent. 

These impacts accounted for 2.3 percent of national employment impact and 2.8 percent of 

the national wage impact. 
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Illinois 

While Illinois has no direct cruise operations, it is a major source market for cruise passen-

gers, making it a net exporter of cruise passengers. It also supports the industry with a wide 

range of goods and services. Resident cruise passengers in Illinois totaled 224,000 during 

2010, a decline of 7.0 percent from 2009 and accounting for 2.2 percent of U.S. resident pas-

sengers.  

Table 20 – Summary of 2010 Cruise Industry Impacts – Illinois 

 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

Cruise industry expenditures in Illinois increased by 1.6 percent in 2010 to $486 million, or 

2.7 percent of the direct expenditures generated by the cruise industry in the United States. 

Since Illinois is source market for cruise passengers, tourism-related businesses, such as trav-

el agencies, airlines, hotels, etc., accounted for 17 percent of the industry’s direct expendi-

tures in the state, or $85 million. Approximately $132 million was spent with businesses in 

the top five support industries, food processors, paper manufacturers, and apparel and tex-

tile firms within the manufacturing sector; and advertising agencies and insurance companies 

in the nonmanufacturing sector. Direct expenditures in Illinois also impacted many other 

industries throughout the state including management and technical consultants, video and 

music production companies, paint and chemical manufacturers, business service providers 

such as computer services, software consulting and marketing. 

Finally, these direct expenditures generated total economic impacts of 6,858 jobs and $361 

million in income throughout the Illinois economy during 2010. As a result of the increases 

in direct cruise activity in the state, Illinois’ total employment and wage impacts increased by 

1.2 and 3.1 percent respectively. These impacts accounted for 2.1 percent of national em-

ployment impact and 2.4 percent of the national wage impact. 
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Colorado 

Like Illinois and Georgia, Colorado has no direct cruise operations but it is a source market 

for cruise passengers, making it a net exporter of cruise passengers. It also supports the in-

dustry with a wide range of goods and services. Resident cruise passengers in Colorado to-

taled 56,000 during 2010, a 5.1 percent decline from 2009 and accounting for 0.6 percent of 

U.S. resident passengers.  

Table 21 – Summary of 2010 Cruise Industry Impacts – Colorado 

 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

Cruise industry expenditures in Colorado increased by 5.1 percent in 2010 to $411 million, 

or 2.3 percent of the direct expenditures generated by the cruise industry in the United 

States. Since Colorado is a relatively small source market for cruise passengers, tourism-

related businesses, such as travel agencies, airlines, hotels, etc., accounted for 4 percent of 

the industry’s direct expenditures in the state, or $17.8 million. Approximately $83 million 

was spent with businesses in the top five support industries, rail transportation equipment 

manufacturing within the manufacturing sector; and wholesale trade, advertising agencies, 

accounting and insurance companies in the nonmanufacturing sector. Direct expenditures in 

Colorado also impacted many other industries throughout the state including management 

and technical consultants, telecommunications, banking, apparel manufacturers, and com-

mercial printing. 

Finally, these direct expenditures generated total economic impacts of 2,473 jobs and $132 

million in income throughout the Colorado economy during 2010. The total employment 

impact in Colorado increased by 0.7 percent from 2009 while the total wage impact rose by 

2.3 percent. These impacts accounted for 0.7 percent of national employment impact and 0.9 

percent of the national wage impact. 



Cruise Lines International Association  2010 U.S. Economic Impact Analysis  

Business Research and Economic Advisors Page 69 June 2011 

Hawaii 

With the deployment of U.S.-flagged cruise ships in Hawaii by NCL America, the state had 

been one of the fastest growing cruise destination markets in the United States. However, 

beginning in 2007, NCL America began the process of redeploying its ships to other mar-

kets.  In 2008, NCL redeployed of Pride of Hawaii and the Pride of Aloha from Hawaii. By 

2009, NCL had only one ship sailing in the Hawaii market for the full year. As a result pas-

senger embarkations in Hawaii declined by nearly 60 percent during 2008 and by another 23 

percent in 2009 to 121,000 passengers. With the continued deployment of the Pride of Ameri-

ca in Hawaii, the negative trend in passenger embarkations in Hawaii was reversed with a 1.7 

percent increase to 123,000 in 2010. 

Table 22 – Summary of 2010 Cruise Industry Impacts – Hawaii 

 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

The Hawaii-based cruises and those that originated in other locations generated an estimated 

479,000 cruise passenger and crew visits at Hawaiian ports-of-call.17  Relative to 2009, Ha-

waii experienced approximately a 7 percent decrease in passenger and crew visits. This fol-

lowed an 18 percent decline in 2009 and a 66 percent decline in 2008. These passenger and 

crew visits accounted for 2.3 percent of all cruise passenger and crew visits at U.S. ports, 

down from 8.4 percent in 2007. These passenger and crew visits generated an estimated $162 

million on onshore expenditures, or nearly $340 per visit. Total expenditures by passengers 

and crew declined by an estimated 13 percent from 2009. This high expenditure rate is due 

to the fact that the cruises that originate in Honolulu visit other Hawaii ports-of-call and so 

                                                 
17 Since individual passengers will make several port-of-call visits on any itinerary, passenger visits are 
approximately three times greater than the number of passengers taking cruises to U.S. ports-of-call. 
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when combined with pre- and post-cruise stays, the average cruise passenger spends 9.7 days 

in Hawaii, 5.6 days for the cruise and 4.1 days for pre- and post-cruise stays.18 

Hawaii is a small island state and thus resident cruise passengers in the state totaled only 

13,000 and accounted for 0.1 percent of U.S. resident passengers during 2010. Thus, Hawaii 

was a net importer of cruise passengers.  

Hawaii’s expenditure ranking dropped from sixth in 2007 to eighth in 2008 and to eleventh 

in 2009 where it still ranks. During 2010, Hawaii benefited from $347 million in direct cruise 

industry expenditures, or 1.9 percent of the direct expenditures generated by the cruise in-

dustry in the United States in 2010.  Tourism-related businesses, such as tour operators, air-

lines, hotels, etc., received approximately $263 million, about 76 percent of the industry’s 

direct expenditures in Hawaii.19  Another $16 million was spent with businesses in five addi-

tional business segments, petroleum refiners and food processors within the manufacturing 

sector; and insurance companies, advertising agencies and health service providers in the 

nonmanufacturing sector.  

Finally, these direct expenditures generated total economic impacts of 6,591 jobs and $215 

million in income throughout the Hawaii economy during 2010. As a result of the 1.5 per-

cent increase in direct cruise expenditures in the state, Hawaii’s total employment impact 

increased by 2 percent to 6,591 and the wage impact increased by 6.6 percent to $216 million 

in 2010. These impacts accounted for 2.0 percent of national employment impact and 1.4 

percent of the national wage impact. 

                                                 
18 Annual Visitor Research Report, 2009, Department of Business, Economic Development and Tourism, 
State of Hawaii. 
19 Excludes the wages and salaries paid to cruise line employees in the state. 



Cruise Lines International Association  2010 U.S. Economic Impact Analysis  

Business Research and Economic Advisors Page 71 June 2011 

 Economic Impacts in the Remaining States 

The direct expenditures generated by the North American cruise industry and their total 

economic impacts in each of the states in 2010 are shown in Table 23. As discussed above, 

the magnitude of the economic impacts in each state is dependent upon the scope of cruise 

operations, if any, the number of resident cruise passengers and the value of vendor pur-

chases. The 40 states and the District of Columbia outside the top ten states accounted for 

22 percent of the cruise industry’s direct expenditures. Most of the states outside of the top 

ten are source markets for cruise passengers and vendor goods and services. Some states, 

such as New Jersey and Louisiana, have cruise operations, as well. These two states ranked 

12th and 16th respectively in terms of direct industry expenditures during 2010. Pennsylvania, 

which had no cruise operations during 2010, ranked 13th. Indiana and North Carolina, which 

ranked 14th and 15th respectively, were major source markets for both passengers and ser-

vices supplied directly to the cruise industry. 

.  
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Table 23 – Total Economic Impact of the North American Cruise Industry by State, 2010 

 

Source: Business Research and Economic Advisors 
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Appendix I – State Impact Methodology 

As described in Section I of this report, member cruise lines of CLIA were asked to provide 

data on aggregate domestic and international expenditures for their operating and adminis-

trative expenses. Responses were obtained from 13 cruise lines20 representing approximately 

90 percent of the passengers carried by the North American cruise industry during 2010. 

These data were used to develop the estimates of the overall spending of the cruise industry 

in the United States. As indicated in Section I, we estimated that the industry spent $18 bil-

lion on goods and services in the United States. Of this total, approximately $8.9 billion rep-

resented direct payments by the cruise lines to U.S. suppliers for operating and administra-

tive goods and services. The remaining $9.1 billion represented expenditures by passengers 

for air travel and other goods and services, wage payments to the U.S. resident employees of 

the cruise lines and their associations, and port-related expenses and travel agent commis-

sions paid by the cruise lines. 

In addition to the aggregate revenue and expense data for 2010, more detailed data on ven-

dor purchases in 2010 were obtained from a smaller group of cruise lines.21 These data were 

then aggregated by industry group and state and used to estimate total cruise industry ex-

penditures by industry. These detailed expenditures totaled $5.8 billion and accounted for 60 

percent of the estimated $10.1 billion that the North American cruise lines spent with U.S. 

businesses in 2010. These data listed the type of commodities and services that were pur-

chased, as well as the location of the vendors. As a result, we were able to establish industry- 

and state-specific shares for the cruise industry purchases. Using these shares, the national 

direct vendor purchases for 2010 were allocated to the corresponding industries in each 

state.  

 

                                                 
20 These cruise lines were: Carnival Cruise Lines, Celebrity Cruises, Costa Cruise Lines, Crystal Cruises, 
Disney Cruise Line, Holland America Line, Norwegian Cruise Line, Oceana Cruise Line, Paul Gauguin Cruis-
es, Princess Cruises, Regent Seven Seas Cruises, Royal Caribbean International and Seabourn Cruise Line. 
21 Vendor-specific data were obtained for the following cruise lines: Carnival Cruise Lines, Royal Caribbean 
International, Celebrity Cruises, Holland America Line, Princess Cruises and Seabourn Cruise Line. These 
six cruise lines accounted for approximately 85 percent of the industry’s non-wage U.S. operating and 
administrative expenses. 
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The $9.1 billion in core cruise travel expenditures were allocated to each state using data on 

the place of residence of cruise passengers and passenger embarkations as described in Sec-

tion I of this report. During 2010, the cruise industry spent $3.0 billion for port services and 

wages of their U.S.-resident employees. The $1.1 billion in wages of the employees of the 

cruise lines were allocated to each state based upon state-specific employment and wage data 

received from the cruise lines. The remaining $1.9 billion in U.S. port service expenditures 

were allocated to each state based upon its share of U.S. passenger and crew visits. For ex-

ample, Florida, which accounted for 41.6 percent of total passenger and crew visits to U.S. 

ports, was allocated $790 million in port service spending.  

The $1.9 billion in air transportation expenditures was split in half, one half representing the 

origination of air travel and the other half representing the destination of air travel. The orig-

ination half of air travel expenditures were allocated to each state based upon its share of 

U.S.-resident cruise passengers. Thus, Massachusetts, which accounted for 6.0 percent of 

U.S. passengers by place-of-residence, was allocated $57 million for the origination compo-

nent of air travel spending. Massachusetts also accounted for about 0.9 percent of U.S. 

cruise embarkations and thus was allocated another $8.6 million for the destination compo-

nent of air travel spending. Thus, Massachusetts received a total allocation of approximately 

$66 million in direct air transportation expenditures. 

The $2.6 billion in U.S. transportation services expenditures consists of $600 million in ex-

penditures for passenger shore excursions and $2.0 billion for travel agent commissions and 

other miscellaneous ground transportation services, such as bus service between airports and 

cruise terminals. Since travel agent commissions accounted for more than 98 percent of the 

$2.0 billion, the total was allocated to each state based upon its share of U.S. passengers on a 

place-of-residence basis. Thus Texas, which accounted for 11 percent of U.S.-resident cruise 

passengers, was allocated approximately $220 million in transportation service expenditures. 

The allocation of the $600 million in expenditures for shore excursions is discussed below. 

Finally, the $1.6 billion in passenger and crew spending and the $600 million in shore excur-

sion expenditures were allocated to each state based upon each state’s embarkations, split 

between overnight stays and day of cruise arrivals, estimated port-of-call arrivals and esti-

mated crew visits. Total U.S. spending for the four categories was reported in Table 7 in Sec-
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tion I. When possible, survey data were used to estimate spending for each category for each 

state. Passenger and crew spending estimates were based on data collected from various re-

search reports prepared by BREA and other researchers for the following ports: Port Ever-

glades, Port of Miami, Port of New Orleans, Port of New York, Port of Tampa, Port of San 

Diego, Port of Los Angeles and Hawaii and Alaska ports-of-call. Per passenger spending 

estimates for the ports-of-embarkation were used to estimate total passenger spending at 

each of the ports. The average for the ports was then used to estimate total passenger spend-

ing for all other passenger embarkations.22 

For example, survey data representing the five primary cruise ports in Florida indicated that 

38.8 percent of embarking cruise passengers stayed one or more nights in the port city and 

that these passengers spent an average of $237 during their stay. Thus, 2.25 million (0.388 x 

5.81 million) cruise passengers were estimated to have spent $534 million on lodging, food, 

entertainment, etc. in Florida during 2010. The remaining 3.56 million Florida cruise passen-

gers (day of cruise arrivals) spent an average of $42.50 per passenger for a total of $151 mil-

lion. An estimated 1.06 million passengers visited Florida ports as port-of-call or intransit 

passengers. These passengers spent an average of $66 per visit, resulting in total expenditures 

of $70 million. Finally, crew who went ashore spent an average of $87 on each call to a Flor-

ida port. An estimated 1.33 million crew disembarked cruise ships and visited Florida during 

2010 and spent $116 million. Thus, we have estimated that passengers and crew spent ap-

proximately $871 million in Florida during 2010, 43 percent of total passenger and crew 

spending in the United States.  

By comparison, passengers and crew were estimated to have spent $144 million (7.1 percent 

of total U.S. spending by passengers and crew) in New York during 2010. Approximately 82 

percent, $118 million, was spent by embarking passengers who spent one or more nights in 

New York City. Passengers who stayed overnight in New York spent an average of nearly 

$440 during their stay which averaged 2.0 nights. 

Alaska received an estimated 3.3 million cruise passenger visits during 2010. This includes 

approximately 127,700 passengers who either embarked or disembarked on their cruise in 

                                                 
22 Per passenger spending estimates were segmented by passengers who stayed overnight either prior to 
or after a cruise and those passengers who arrived on the day of the cruise. 
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Alaska. Cruise passengers spent an average of $144.60 per visit. Thus, we have estimated that 

$474 million was spent by cruise passengers visiting Alaska ports. An estimated 656,000 on-

shore crew visits generated another $7.0 million, or $10.70 per visit. Thus, cruise passengers 

and crew spent a total of $481 million in Alaska, accounting for 24 percent of total passenger 

and crew spending in the United States. 

Passenger and crew expenditures were allocated to the remaining states using average per 

visit spending estimates from all available surveys. 

Thus, the $18 billion in U.S. expenditures paid by the North American cruise industry and its 

passengers and crew were allocated among all states and the District of Columbia. The total 

value of the direct spending by state is shown in Table 11 in Section II. The direct spending 

data by industry in each state are shown in the individual state tables in Appendix II that fol-

lows. 

The industry direct expenditure data in each state was then converted to value-added using 

national ratios of value-added to output for each industry. While these ratios varied by indus-

try, the $18 billion in national direct expenditures was equivalent to $9.7 billion in value-

added. Using industry- and state-specific ratios of compensation-to-value-added, implied 

compensation in each industry and state was estimated for the direct expenditures. The di-

rect employment impacts resulting from the direct industry spending were estimated by di-

viding the wage compensation estimates by industry- and state-specific annual compensation 

rates. All of these data were obtained from the Bureau of Economic Analysis (BEA).  

The direct employment estimates were then multiplied by the BEA employment multipliers 

to generate the estimates of the total employment contribution of the cruise industry by state 

and industry. Finally, the employment estimates were multiplied by average annual compen-

sation rates to estimate the total effect on wage compensation in each state. The total em-

ployment and wage contribution of the North American cruise industry by state and industry 

are shown in Appendix II.  

The estimated direct and total economic impacts at the state level were controlled to sum to 

the national economic impacts on an industry-by-industry basis. Thus, the estimated state 
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economic impacts for direct purchases, employment and wage income sum to the national 

impacts. 
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Appendix II – Individual State Tables  

Figure 11 – Total Employment Impact of the North American Cruise Industry by State - 2010 

 

Source: Business Research and Economic Advisors 

Figure 12 – Total Income Impact of the North American Cruise Industry by State - 2010 

 

Source: Business Research and Economic Advisors 
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Table 24 – Total Economic Impacts – Alabama - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 25 – Total Economic Impacts – Alaska - 2010 

 

Source: Business Research and Economic Advisors 
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Table 26 – Total Economic Impacts – Arizona - 2010 

 

Source: Business Research and Economic Advisors 

 

 

 

Table 27 – Total Economic Impacts – Arkansas - 2010 

 

Source: Business Research and Economic Advisors 
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Table 28 – Total Economic Impacts – California - 2010 

 

Source: Business Research and Economic Advisors 

 

 

 

Table 29 – Total Economic Impacts – Colorado - 2010 

 

Source: Business Research and Economic Advisors 
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Table 30 – Total Economic Impacts – Connecticut - 2010 

 

Source: Business Research and Economic Advisors 

 

 

 

Table 31 – Total Economic Impacts – Delaware - 2010 

 

Source: Business Research and Economic Advisors 
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Table 32 – Total Economic Impacts – District of Columbia - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 33 – Total Economic Impacts – Florida – 2010 

 

Source: Business Research and Economic Advisors 
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Table 34 – Total Economic Impacts – Georgia - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 35 – Total Economic Impacts – Hawaii - 2010 

 

Source: Business Research and Economic Advisors 
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Table 36 – Total Economic Impacts – Idaho - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 37 – Total Economic Impacts – Illinois - 2010 

 

Source: Business Research and Economic Advisors 
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Table 38 – Total Economic Impacts – Indiana - 2010 

 

Source: Business Research and Economic Advisors 

 

Table 39 – Total Economic Impacts – Iowa - 2010 

 

Source: Business Research and Economic Advisors 
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Table 40 – Total Economic Impacts – Kansas - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 41 – Total Economic Impacts – Kentucky - 2010 

 

Source: Business Research and Economic Advisors 
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Table 42 – Total Economic Impacts – Louisiana - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 43 – Total Economic Impacts – Maine - 2010 

 

Source: Business Research and Economic Advisors 
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Table 44 – Total Economic Impacts – Maryland - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 45 – Total Economic Impacts – Massachusetts - 2010 

 

Source: Business Research and Economic Advisors 

 



Cruise Lines International Association  2010 U.S. Economic Impact Analysis  

Business Research and Economic Advisors Page 90 June 2011 

Table 46 – Total Economic Impacts – Michigan - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 47 – Total Economic Impacts – Minnesota - 2010 

 

Source: Business Research and Economic Advisors 
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Table 48 – Total Economic Impacts – Mississippi - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 49 – Total Economic Impacts – Missouri - 2010 

 

Source: Business Research and Economic Advisors 
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Table 50 – Total Economic Impacts – Montana - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 51 – Total Economic Impacts – Nebraska - 2010 

 

Source: Business Research and Economic Advisors 
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Table 52 – Total Economic Impacts – Nevada - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 53 – Total Economic Impacts – New Hampshire - 2010 

 

Source: Business Research and Economic Advisors 
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Table 54 – Total Economic Impacts – New Jersey - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 55 – Total Economic Impacts – New Mexico - 2010 

 

Source: Business Research and Economic Advisors 
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Table 56 – Total Economic Impacts – New York - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 57 – Total Economic Impacts – North Carolina - 2010 

 

Source: Business Research and Economic Advisors 
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Table 58 – Total Economic Impacts – North Dakota - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 59 – Total Economic Impacts – Ohio - 2010 

 

Source: Business Research and Economic Advisors 
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Table 60 – Total Economic Impacts – Oklahoma - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 61 – Total Economic Impacts – Oregon - 2010 

 

Source: Business Research and Economic Advisors 
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Table 62 – Total Economic Impacts – Pennsylvania - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 63 – Total Economic Impacts – Rhode Island - 2010 

 

Source: Business Research and Economic Advisors 
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Table 64 – Total Economic Impacts – South Carolina - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 65 – Total Economic Impacts – South Dakota - 2010 

 

Source: Business Research and Economic Advisors 
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Table 66 – Total Economic Impacts – Tennessee - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 67 – Total Economic Impacts – Texas - 2010 

 

Source: Business Research and Economic Advisors 
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Table 68 – Total Economic Impacts – Utah - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 69 – Total Economic Impacts – Vermont - 2010 

 

Source: Business Research and Economic Advisors 
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Table 70 – Total Economic Impacts – Virginia - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 71 – Total Economic Impacts – Washington – 2010 

 

Source: Business Research and Economic Advisors 
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Table 72 – Total Economic Impacts – West Virginia - 2010 

 

Source: Business Research and Economic Advisors 

 

 

Table 73 – Total Economic Impacts – Wisconsin - 2010 

 

Source: Business Research and Economic Advisors 
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Table 74 – Total Economic Impacts – Wyoming - 2010 

 

Source: Business Research and Economic Advisors 
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Section III: Global Income of the North American Cruise Industry 

in 2009 

As part of its annual economic impact analysis of the North American cruise industry, 

BREA collected a variety of financial and operational data from individual cruise lines. These 

data have been aggregated and adjusted to develop industry-wide estimates of revenues and 

expenses. As indicated below, the industry has been able to grow its total revenues almost 

every year since 1997 even in years in which it faced a challenging demand environment. 

Gross Revenues 

Figure 13 – Global Cruise Revenues ($ Billions) 
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Source: Business Research and Economic Advisors 

As shown in Figure 13, global cruise revenues declined for the first time in 2008 since 

BREA began collecting such data in 1997. In 2008, gross revenues declined by $860 million, 

3.8 percent, to $21.96 billion. During 2009 revenues increased marginally to $22.06 million 

and then rebounded more sharply in 2010 to $24 billion, an increase of 8.9 percent from 

2009. The increase in revenues was the net result of the 10.3 percent increase in passengers 

and a 1.3 percent decrease in the average gross revenue per passenger. This was the second 

consecutive year in which in average revenues per passenger declined. Figure 13 shows reve-
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nue growth between 1997 and 2009. As can be seen in the figure, the decline in revenue 

growth in 2009 followed a five-year period from 2003 through 2008 during which revenue 

growth averaged just over 11 percent per year and annual gross revenues increased by $10.15 

billion. Even during the relatively weak period from 2000 through 2003, revenue growth av-

eraged 3.3 percent per year. Thus, the 8.9 percent increase in gross revenues during 2010 

represented a near return to the double-digit growth prior to the 2008/2009 recession peri-

od. 

Table 75– Global Capacity Statistics for the North American Cruise Industry, 2007 - 2010 

 

 Number of ships and lower berths are for CLIA ocean-going vessels only. 
 Bed day figures are for CLIA member lines only. 

Source: Business Research & Economic Advisors and Cruise Lines International Association 

During 2006 the industry experienced a sharp increase in capacity with a net increase of six 

cruise ships and an 8.4 percent increase in lower berths to nearly 244,471 lower berths. As 

indicated in Table 75, the rate of expansion moderated in 2007 with the addition of eight 

cruise ships but only a 6.4 percent increase in lower berths to nearly 260,000 berths. During 

2008 capacity growth moderated further with the net addition of two ships and a 4.1 percent 

increase in lower berths. With the increase in the average length of a cruise, available bed 

days increased by 6.1 percent to nearly 90 million bed days. Even as demand was weakening 

during 2009, capacity growth accelerated. There was a net increase of six ships during 2009 

which resulted in a 5.2 percent increase in lower berths and a 3.8 percent increase in available 

bed days to 93.4 million. The growth in capacity increased once again in 2010 with the net 

addition of nine cruise ships and an 8.1 percent increase in lower berths to 307,707. Availa-

ble bed days increased by 11.7 percent and rose to 104.4 million. 
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Operating Expenses 

As shown in Table 76 and Figure 14, global operating expenses rose by 7.7 percent in 2010 

and totaled an estimated $16 billion, 66.5 percent of gross revenues. Over 60 percent of op-

erating expenses are accounted for by five categories: fuel, cost of sales (primarily travel 

agent commissions), crew wages and salaries, food and beverage provisions, and port charg-

es. During 2010, all of these categories showed an increase from 2009, except port charges 

which remained flat. Fuel costs experienced the largest increase of nearly 24 percent which 

followed a 33 percent decline in 2009. Crew wages had the second highest increase in ex-

penses with an increase of 9.1 percent. The cost of food and beverage provisions rose by 7.9 

percent and was followed by a 6.2 percent increase in the cost of sales. The remaining oper-

ating expenses increased by 4.4 percent from 2009.  

Table 76 – Global Income and Expenses of the North American Cruise Industry - $ Billions 

 

Source: Business Research and Economic Advisors 

 

Administrative Expenses 

Estimated administrative expenses totaled $2.85 billion during 2010, or 12 percent of gross 

revenues. This was a 5.5 percent increase from administrative costs incurred during 2009. 

The two principal categories of administrative expenses are advertising and promotion and 

shoreside wages and salaries. Combined, these two categories accounted for nearly two-

thirds of administrative expenses. Spending for advertising and promotion increased by 5.4 

percent while spending for shoreside staffing rose by 6.6 percent. 
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Figure 14 – Distribution of Global Cruise Industry Revenues, 2010 
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Depreciation and Amortization 

BREA has estimated that depreciation and amortization of physical assets, primarily cruise 

ships, but also including office buildings and other capital equipment, totaled $3.3 billion, or 

nearly 14 percent of gross revenues, during 2010.  This was an 11.6 percent increase over 

2009 As a result of the introduction of the large number of more expensive cruise ships be-

ginning in 1998, depreciation expenses have generally increased on an annual basis. With an 

anticipated increase in capacity growth over the next several years, we anticipate that depre-

ciation and amortization changes will steadily increase their share of expenses through the 

near future. 

Operating Income 

Subtracting the three expense categories from gross revenues, BREA has estimated that the 

North American cruise industry generated operating income of $1.9 billion during 2010, 

nearly eight percent of gross revenues. This represents an increase of 20.5 percent from the 

previous year.  
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Expansion of the North American Fleet Through 2013 

As discussed previously, the North American cruise industry continued to increase its ca-

pacity in 2010, experiencing a net increase of nine cruise ships and 22,953 lower berths. As 

indicated in Table 77, by the end of 2011, the year in which this report is being written, an-

other ten ships with 14,590 lower berths will be added to the North American fleet. The net 

additions of cruise ships will average four ships for the next two years with lower berths in-

creasing by over 15,800 in 2012 and 7,600 in 2013. For 2014, another 7,600 lower berths and 

2 cruise ships are planned for introduction to the North American fleet. While it is likely that 

additional newbuilds will be announced for 2014, at a minimum the North American fleet 

will increase by 20 ships, an 11.4 percent increase from 2010, and 45,642 lower berths, a 14.8 

percent increase.  

Table 77 – Planned Additions to Lower Berth Capacity, 2010 Through 2014 

 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

The distribution of the new cruise ships by line and size is shown in Table 78. Over the 

four-year period from 2011 through 2014, 23 new ships with 48,350 lower berths will be in-

troduced to the North American fleet. Thus, the average new ship will have 2,100 lower 

berths. This represents a drop in the average size of a new cruise ship as a number of cruise 

lines are reducing the size of their newbuilds. The new cruise ships will range in size from 

the 124-berth Amalotus being built by AMA Waterways to two NCL 4,000-passenger cruise 

ships scheduled for 2013 and 2014. 
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Table 78 – Planned Gross Additions to Lower Berth Capacity, 2011 Through 2014 

 

Other: Pearl Seas Cruises, Seabourn, and Silversea 

Source: Cruise Lines International Association and Business Research and Economic Advisors 

The new mega ships, 3,000 or more lower berths, will account for 40 percent of the number 

of new ships but 69 percent of the gross increase in lower berths. The two NCL cruise ships 

will accounts for 28 percent of the increased capacity in the mega ship category. Carnival, 

Costa and Princess will each add two cruise ships over the next four years. New ships with 

between 2,000 and 2,999 lower berths will account for 33 percent of the planned increased 

capacity between 2011 and 2014. Most of these ships will have 2,500 or more lower berths. 

Seven of the cruise lines (Carnival, Celebrity, Costa, Disney, MSC, NCL and Princess) will 

only be adding new ships with a capacity of 2,500 or more lower berths. Each of the ships 

being built by Carnival, Costa, NCL and Princess will exceed 3,000 lower berths.  

As indicated in Table 78, each of the cruise lines that are introducing cruise ships in excess 

of 1,000 lower berths will be adding just two ships over the next four years. Cunard, Holland 

America and Royal Caribbean do not have any planned newbuilds over the next four years. 
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BREA specializes in custom market analyses for clients throughout the private and public 

sectors. These unique market analyses integrate economic, financial, and demographic trends 

with primary market research, proprietary client data, and advanced statistical and modeling 

techniques. This approach results in comprehensive and actionable analysis, databases and 

models designed to support planning, sales and marketing and public relations within client 

organizations. 

 

BREA’s principals each have more than 25 years of experience in consulting and forecasting 

with a wide range of international product and service companies, including consumer prod-

ucts, leisure, retailing, gaming, business services, telecommunications, utility and financial 

services. Their consulting assignments provide critical analysis and insight into market dy-

namics, product demand, economic trends, consumer behavior and public policy. 

 

BREA’s approach to market analysis focuses on determining market or product characteris-

tics that can be summarized by three attributes: size, share, and growth. Since studies are de-

signed to meet the specific needs of each client, they can incorporate many dimensions of the 

market and include a variety of ancillary services. To carry out this market analysis, BREA 

provides the following services: 

 

Market Research: design and implementation of primary market research instruments using 

telephone, mail and intercept surveys. Test instruments are designed to collect information on 

product demand, attributes of consumers and users, perceived product attributes and custom-

er satisfaction.  

 

Segmentation Analyses: segmenting demand attributes by product line, consumer de-

mographics (age, income, region, etc.) and business characteristics using market research, 

government statistics and proprietary databases. 

 

Statistical and Econometric Modeling: developing quantitative models relating market and 

product demand to key economic factors and demographic market/consumer attributes. Mod-

els can be used for forecasting, trend analysis and divergence/convergence analysis. 

 

Market Studies and Trend Analyses: detailed descriptions of markets (defined as products, 

regions, industries, consumer segments, etc.) and comprehensive analyses of underlying mar-

ket forces (such as economic and financial conditions, competitive environment, technology, 

etc.). 

 

Economic Impact Studies: thorough analysis of industries and consumption behavior and 

their contribution to or impact on national and regional (state, metropolitan areas, counties, 

etc.) economies. 
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