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::  2007 season tops 1 million cruise passenger
One-third visit Railbelt Alaska

Alaska’s cruise ships delivered 1,015,300 visitors to the great land this past season, a roughly 5 percent increase over 2006.

Some 381,085 of the passengers crossed the Gulf of Alaska and either began or ended their vacation in Southcentral Alaska.

“Many cruise passengers extend their stay in the Anchorage area either before or after their trip,” says Nance Larsen, vice 
president of Communications & Marketing Programs for the Anchorage Convention & Visitors Bureau (ACVB). 

 “ You can see the immediate impact downtown after their arrival into the city by plane, train or bus. Restaurants fi ll up, shops 
are bustling and the streets are humming with economic activity.” Larsen said. 

Juneau remained the most popular port of call. The Juneau Convention and Visitors Bureau estimates cruise passengers spent 
$186 million for tours, attractions, food, shopping and other services in town.

In Skagway, last year’s voter-approved initiative impacted the early part of the season. White Pass and Yukon Route President 
Gary C. Danielson said the historic train set another seasonal record this year but could have done even better.

 “We could have carried several thousand more if not for early season confusion on legislation,” he said. Some cruise ships did 
not sell excursions on board until the legislature changed a portion of the initiative that mandated disclosure of confi dential 
relationships between the cruise lines and Alaska vendors.

The Gateway City of Ketchikan greeted about 7 percent more visitors this season, which translated into a $173 million impact 
on the local economy, according to fi gures from a new study that analyzed spending in the 2006 season. The study found that 
passengers spent more per person than they did in 2004, when a similar study was done.

The Alaska Travel Industry Association estimates 700,000 non-cruise tourists visited Alaska this season, a 4 percent increase.


